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COPIES  MAILED 
IN  30  DAYS! 

We  announced  this  book  only 
last  month.  NOW  we  are 

reprinting  it. 

The  Home  Economists  of  America 
have  kept  our  mailing  department 
furiously  busy  all  during  June. 

We  know  this  report  will  be  gratifying 
to  you,  plus  the  assurance  that  we  are 
ready  to  print  further  editions  .  ■  .  if 
need  he  ...  to  help  get  the  facts  about 
canned  food  before  teachers,  lecturers 
and  editors  whose  influence  with  many 
millions  of  students  and  adults  helps 
so  much  to  direct  the  trend  of  buying 
in  this  billion  dollar  food  market. 

Have  you  read  the  booklet? 

If  you  recpiire  additional  copies,  let 
us  kiuiw. 
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MAKE  THIS 
SLOGAN  SELL 


On  your  shipping  cases  — and 
in  all  your  promotion’— gain  the  sales 
value  of  this  widely  publicized  slogan 


UST  THINK  what  the  slogan 
"Save  the  Surface"  has  done  for 
the  Paint  and  Varnish  Industry, 
and  "Say  It  With  Flowers"  for 
the  Florists.  Now  Continental  has  pro¬ 
vided  the  Canned  Foods  Industry  with 
a  slogan  that  already  has  proved  to  be 
a  "natural "  —  "Heclth  and  Freshness 
Sealed  in  Cans." 

Millions  of  housewives  who  have  been 
impressed  by  Continental's  Canned 
Foods  advertising  will  be  more  inclined 
to  buy  your  products  if  they  are  identi¬ 
fied  with  "Health  and  Freshness  Sealed 


in  Cans." There  are  many  ways  in  which 
you  can  use  this  slogan.  Get  it  on  every 
one  of  your  brand  labels  as  soon  as  you 
can.  And  shipping  cartons,  millions  of 
which  find  their  way  into  the  house¬ 
wives'  kitchens  as  delivery  containers, 
are  ready-made  billboards  for  display¬ 
ing  this  slogcin. 

And  so,  if  everyone  will  actively  pro¬ 
mote  "Health  and  Freshness  Sealed  in 
Cans"  this  slogan  will  quickly  become 
a  powerful  selling  influence  that  will 
benefit  the  entire  Industry. 

It's  your  slogan.  Use  it! 


CONTINENTAL  CAN  COMPANY 


NEW  YORK 


CHICAGO 


SAN  FRANCISCO 


July  20,  lose 
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The  Journal  of  the  CANNING  and  Allied  Industries 


EDITORIALS 

WISE  ADVICE — “The  market  is  just  begin¬ 
ning  to  wake  up  and  I  would  suggest  that 
you  lock  your  office  as  soon  as  you  are  fin¬ 
ished  with  the  pack  and  take  a  ten  days’  vacation 
in  the  woods  away  from  the  telephone  and  mail 
man.  Just  take  it  easy  and  rest  up  because  it  will 
be  the  most  profitable  vacation  you  have  ever  had. 
Leave  word  that  you  have  withdrawn  from  the 
market  and  that  anyone  looking  for  cheap  peas 
can  take  a  jump  in  the  lake.” — (Harvey  Burr  in 
his  Wisconsin  Canner.) 


And  by  the  way — a  hearty  welcome,  Harvey,  to  the 
“Wisconsin  Canner.”  You  know,  Harvey,  as  Secretary 
of  the  Wisconsin  Canners  Association  these  many 
years,  has  always  been  prolific  with  his  epistles  to  his 
canners,  and  very  forceful.  But  now  he  has  decided  to 
issue  these  same  letters  to  his  faithful  under  the  guise 
of  a  weekly  paper,  but  in  the  same  mimeographed 
form  as  before.  He  will  learn  that  it  is  one  thing  to 
write  when  and  as  the  spirit  moves  him,  but  an  en¬ 
tirely  different  thing  when  old  Compulsion  stands  con¬ 
stantly  at  his  elbow,  relentlessly  and  remorselessly  re¬ 
minding  him:  “Time  for  another  edition!”  Welcome, 
Harvey,  to  the  ranks  of  the  toilers.  You  are  about  to 
learn  what  real  slavery  means.  The  issue  must  go  out  1 


If  you  think  the  above  facetious,  you  oldsters  who 
read  editorials  in  your  favorite  daily  papers,  try  to 
imagine  the  task  of  those  editors  during  these  sizzling 
hot  days,  grinding  out  their  columns  every  day!  Their 
jobs  are  at  least  seven  times  as  hard  as  ours,  and  we 
admit  we  have  never  been  able  to  understand  how  they 
do  it,  even  under  most  favorable  times,  and  when  there 
is  news  aplenty.  The  world  was  never  before  so  barren 
of  news  or  happenings  worth  a  second  thought  as  it  is 
today,  with  nothing  but  murders  and  suicides,  ropes 
and  divorces,  and  political  palaver  of  the  lowest  grade 
on  record.  Then  add  the  intense  heat,  in  a  closeted 
room,  and  if  you  can  picture  that  as  a  comfortable  occu¬ 
pation,  you  are  welcome.  It  is  said  that  Arthur  Bris¬ 
bane,  the  highest  paid  columnist  in  the  world,  works 
every  minute  of  the  day,  and  far  into  the  night,  in  his 
den,  on  the  train,  in  the  aeroplane,  even  while  driving 
his  auto,  wherever  he  may  be.  Soft,  eh  ? 


Michigan  extended  a  warm  welcome  to  the  100,000 
visitors  she  expected  at  the  annual  Cherry  Festival, 
held  this  year  in  Traverse  City  on  July  15th  to  17th. 
The  whole  country  has  sympathized  with  the  terrible 
human  heat  toll  taken  in  that  great  and  fertile  State, 
and  it  is  to  be  hoped  the  festival  attendants  and  their 
visitors  enjoyed  cooler  weather.  Other  sections  of  the 
country  than  this  one  embracing  Western  Michigan  and 
Northeastern  Wisconsin — “Cherry  heaven” — consider 
it  late  for  a  Cherry  Festival,  as  they  would  a  straw¬ 
berry  festival ;  but  that  merely  emphasizes  the  wonder¬ 
ful  diversity  of  our  great  country.  The  cherries  from 
that  section  now  play  a  large  part  in  the  canned  food 
trade  of  the  country.  Yes,  upper  Ohio  and  Western 
New  York  State  belong  in  that  cherry  land,  and  are 

taking  part  in  the  homage  paid  to  the  R.  S.  P. 

*  *  * 

Guess  it  must  be  charged  to  the  heat,  but  our  es¬ 
teemed  contemporary — if  it  will  pardon  our  presump¬ 
tion — the  New  York  Journal  of  Commerce,  in  the  issue 
of  July  10th,  made  a  “break”  which  might  have  hurt 
the  canned  pea  market,  when  it  said  in  its  canned  foods 
column: 

“Southern  packers,  in  general,  had  their  early  crops 
of  vegetables  in  the  cans  before  growing  conditions 
turned  unfavorable,  and  are  now  in  position  to  realize 
better  prices  on  their  early  packs.” 

J.  C. — Pea  packs  ranging  from  0  to  40  cases  per  acre, 
against  a  15-year  average  of  74  cases,  and  a  1935  pack 
often  better  than  150  cases,  is  not  considered  by  the 
“Southern  packers”  as  at  all  favorable.  The  ’Shore 
had  the  first  taste  of  the  drought,  long  before  the  Cen¬ 
tral  West  knew  anything  about  it.  The  only  thing 
these  Southern  packers  did  not  have  was  courage 

enough  to  “up”  their  prices  to  the  leven  they  deserve. 

*  *  * 

There  is  a  lot  of  worry  and  bother  about  what  the 
Robinson-Patman  law  means,  and  the  canners  are 
meeting  in  Chicago  to  better  learn  how  to  comply.  The 
same  thing  happened  when  the  National  Pure  Food 
Law  was  enacted — only,  being  the  most  radical  thing 
which  had  been  done  up  to  that  time,  the  canners  and 
all  other  food  men  were  sure  they  would  be  driven  out 
of  business  by  it. 

Well,  you  know  the  story.  And  it  will  be  the  same 
with  this  fair-trading  law:  the  lawyers  and  the  courts 
will  get  their  rake-offs  in  plenty  of  cases,  but  the  law 
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will  be  found  helpful,  and  in  a  few  years,  as  a  canner, 
you  would  as  soon  have  it  wiped  from  the  books  as  you 
would  the  Pure  Food  Law.  Everybody  knew  that  the 
campaign  of  bribery  to  get  business  had  gone  to  ex¬ 
tremes,  which  meant  that  it  had  to  be  stopped.  No 
sane  man  believes  that  this  new  law  is  perfect,  or  that 
alterations  and  changes  may  not  be  needed,  but  watch 
your  step:  it  is  the  crook  who  squeals  loudest  under 
any  new  ruling  which  crimps  their  game.  Honest  men 
never  fear  corrective  laws,  nor  any  laws.  If  custom 
lead  them  to  stray  from  the  narrow  path,  this  loss  will 
arouse  them  and  enable  them  to  resume  honest  ways 
which  all  decent  men  desire.  In  30  years  the  Pure 
Food  Law  has  never  hurt  any  honest  man.  There  have 
been  slips,  mistakes,  happenings  which  transgressed 
the  law,  but  the  only  squeals  have  come  from  those 
who  got  caught  trying  to  avoid  or  to  beat  the  law. 

There  are  more  drastic  laws  than  this  needed  to 
restore  strict  honesty  to  business,  and  it  is  to  be  hoped 
they  will  be  forthcoming,  and  yet  what’s  the  use  of 
laws  ?  What  is  needed  is  a  change  of  heart,  a  return  to 
principles  of  morality,  a  huge  injection  of  the  Golden 
Rule.  Without  that  all  laws  are  futile.  Let  the  Doc¬ 
tors  of  Law,  the  law-makers,  work  out  the  kinks  in  this 
law.  If  they  cannot  do  it,  most  certainly  ordinary 
business  men  cannot. 

What  the  business  man  should  do  is  to  watch  and 
note  carefully  those  who  fight  the  law  and  try  to  kill  it. 
The  urgent  need  of  any  law  is  demonstrated  by  the  size 
and  force  of  the  opposition.  There  was  undoubted  need 
for  this  law ! 

^  jit 

VIOLATORS  OF  FOOD  AND  DRUG  LAW  FINED 

THE  JUNE  CROP 

HIPPERS  of  dairy  products,  fish,  nut  meats,  tomato 
products,  fresh  vegetables,  macaroni  and  medi¬ 
cines,  were  brought  before  the  Federal  courts  dur¬ 
ing  June  on  a  variety  of  charges,  the  current  report  of 
the  Food  and  Drug  Administration  shows.  Fines  total¬ 
ing  $6,175  were  assessed,  with  costs  added  in  some 
instances. 

Conspicuous  among  the  cases  terminated  were  those 
involving  the  shipment  of  canned  fish  found  to  be  par¬ 
tially  decomposed.  The  New  England  Fish  Co.,  Seattle, 
Wash.;  Klawock  Packing  Co.,  Klawock,  Alaska;  Deep 
Sea  Salmon  Co.,  Skowl  Arm,  Alaska,  and  the  Wrangell 
Packing  Co.,  Wrangell,  Alaska,  pleaded  guilty  to  the 
shipment  of  partially  decomposed  canned  salmon,  and 
were  fined  $10,  $10,  $10  and  $301,  respectively.  The 
Sea  Pride  Packing  Corp.,  Ltd.,  Terminal  Island,  Calif., 
was  fined  $200  on  account  of  adulterated  canned  mack¬ 
erel,  and  the  French  Sardine  Co.,  same  location,  $500 
because  of  adulterated  canned  mackerel  and  tuna.  One 
other  case  based  on  the  interstate  shipment  of  canned 
fish  (sardines)  did  not  allege  decomposition,  but  the 
substitution  of  sesame  seed  oil  for  the  “pure  olive  oil” 
represented  on  the  labels  as  the  packing  medium.  The 
defendant,  the  Hovden  Food  Products  Co.,  Monterey, 
Calif.,  was  fined  $150.;  Uddo-Taormina  Corp.,  and  An¬ 
thony  A.  Taormina,  Donna,  Texas,  canned  tomato  paste 
contained  mold,  fines  of  $100  against  each  defendant 
(the  corporation  and  its  plant  manager) ;  Minster  Can¬ 
neries,  Inc.,  Minster,  Ohio,  tomato  puree  containing 
mold,  fine  $25  and  costs. 
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HOPPERS  THRIVE  ON  DRY  WEATHER 

HE  drought  has  helped  some  insect  pests,  notably 
grasshoppers,  and  has  been  hard  on  others,  accord¬ 
ing  to  specialists  of  the  Bureau  of  Entomology  and 
Plant  Quarantine,  U.  S.  Department  of  Agriculture. 

Hot,  dry  weather  at  hatching  time  cuts  down  the 
death  rate  of  young  grasshoppers  and  stops  the  spread 
of  fungous  diseases  that  in  wet  weather  take  a  heavy 
toll  among  hoppers.  Grasshopper  plagues  are  always 
more  destructive  when  pastures  and  native  vegetation 
dry  up,  forcing  the  hoppers  to  move  to  cultivated  crops 
for  food. 

Chinch  bugs,  which  usually  thrive  in  droughts,  suf¬ 
fered  so  severely  from  the  extreme  cold  last  winter 
that  they  are  not  now  a  serious  crop  hazard  over  their 
usual  range  in  the  Corn  Belt. 

The  drought,  following  the  cold  winter,  seems  to  have 
discouraged  the  Mexican  bean  beetle  in  the  Ohio  Val¬ 
ley.  It  has  also  cut  down  the  numbers  of  the  tobacco 
hornworm  in  the  Tennessee-Kentucky  dark  fire-cured 
area  and  has  caused  a  marked  decrease  in  mole  crickets 
in  the  South  Atlantic  region. 

Drought,  however,  probably  has  intensified  wireworm 
damage  to  potatoes  in  the  South  Atlantic  and  Gulf 
Coast  regions. 

In  many  parts  of  the  Middle  West,  the  codling  moth, 
which  thrives  in  hot,  dry  weather,  is  coming  back  fast, 
after  a  hard  time  last  year.  Continued  extreme  heat, 
however,  may  prove  unfavorable  to  the  moth.  The 
curculio  in  southern  peach  orchards  was  unfavorably 
affected  by  the  drought,  which  delayed  the  emergence 
of  the  adult  beetles  from  the  soil. 

Boll  weevils,  which  came  through  the  winter  in 
smaller  numbers  than  usual,  except  in  parts  of  Texas, 
are  becoming  less  numerous  every  day  the  drought 
continues.  Given  a  little  dampness,  however,  the  weevil 
can  increase  rapidly  in  a  short  time  and  there  is  plenty 
of  time  for  it  to  be  destructive  this  year. 
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Standards^  Grades  and  Labels 

Bulletin  116  A,  June  1936 

National  Canners  Association 

In  this  article  the  National  Canners  Association  answers  many  requests  for  information  on  stand¬ 
ards,  grades  and  labels  as  related  to  the  canning  industry's  products. 


The  question  of  standards,  specification,  inspection 
systems,  grades  and  labels  for  canned  foods  is  not  a 
new  one,  but  it  has  become  confused  through  the 
complexity  of  the  problem  itself  and  through  the  num¬ 
ber  of  agencies  involved  in  and  working  on  the  prob¬ 
lem.  To  get  the  picture  complete  requires  at  least 
some  knowledge  of — 

1.  The  requirements  of  the  present  Food  and 
Drugs  Act,  and  those  in  the  pending  proposals  for  its 
revision. 

2.  The  canned  food  grading  service  of  the  Bureau 
of  Agricultural  Economics. 

3.  The  standards  and  specifications  formulated  by 
the  Federal  Specifications  Board  and  by  individual 
government  departments  and  offices. 

4.  The  inspection  services  maintained  by  the 
Bureau  of  Animal  Industry,  the  Food  and  Drug 
Administration,  and  the  Bureau  of  Agricultural 
Economics. 

5.  The  system  of  buying  and  selling  built  up 
through  years  of  experience  by  canned  food  manu¬ 
facturers  and  distributors. 

6.  The  work  of  the  canned  food  industry  toward 
standardizing  the  commonly  accepted  merchandising 
practices  in  the  trade  by  the  formulation  of  stand¬ 
ards  and  specifications. 

7.  The  relation  of  standards,  grades  and  specifica¬ 
tions  to  the  labeling  of  products  for  the  guidance  of 
the  consumer. 

8.  The  plan  of  the  canning  industry  for  the  de¬ 
velopment  of  a  system  of  descriptive  labeling. 

I — Food  and  Drugs  Act 

The  Federal  Food  and  Drugs  Act  as  adopted  in  1906 
contained  no  authority  for  the  formulation  of  grades 
for  canned  foods,  or  for  prescribing  labeling  require¬ 
ments  other  than  that  the  labeling  be  not  deceptive  to 
the  consumer.  By  amendment  in  1913  the  requirement 
was  added  that  the  net  contents  of  the  package  shall 
be  carried  on  the  label.  By  amendment  in  1930  the 
Secretary  of  Agriculture  was  authorized  to  formulate 
minimum  standards  of  quality  for  canned  foods  other 
than  meat  and  milk  and  their  products,  and  to  require 
that  canned  foods  falling  below  these  standards  be 
labeled  to  show  that  they  are  substandard. 

Prior  to  this  last  amendment  the  Bureau  of 
Chemistry,  which  at  that  time  was  administrator  of  the 
Food  and  Drugs  Act,  had  found  it  impracticable  to 


formulate  enforcible  grade  standards.  Standards  for 
canned  peas  were  worked  out  by  the  government  Com¬ 
mittee  on  Definitions  and  Standards,  and  approved  and 
promulgated  by  the  Secretary,  but  the  Committee  later 
recommended  that  they  be  abrogated  because  the  Com¬ 
mittee  realized  that  they  could  not  be  enforced.  The 
canning  industry  co-operated  with  the  government 
officials  in  this  effort  to  work  out  standards. 

The  government  committee  now  known  as  the  Joint 
Committee  on  Definitions  and  Standards  has  formu¬ 
lated  and  approved  definitions  and  standards  for 
various  food  products,  but  these  are  designed  to  serve 
only  as  a  general  guide  to  food  officials  in  enforcing  the 
Food  and  Drugs  Act  and  have  no  reference  to  quality 
grades. 

The  amendment  enacted  in  1930  known  as  the  Mc- 
Nary-Mapes  amendment,  was  the  result  of  active 
efforts  by  the  canning  industry  begun  in  1928  to  secure 
an  enforcible  minimum  standard  of  quality  and  the 
compulsory  labeling  of  products  falling  below  that 
minimum  standard.  Thus  far  such  minimum  standards 
have  been  promulgated  for  canned  peaches,  pears, 
apricots,  cherries,  tomatoes,  peas  and  canned  dry  peas. 

In  the  bill  to  revise  the  Food  and  Drugs  Act,  which 
failed  of  enactment  in  the  closing  hours  of  the  last  Con¬ 
gress,  the  principle  of  the  McNary-Mapes  amendment 
was  retained  and  extended  to  cover  all  food  products. 
In  the  House,  the  bill  as  it  passed  the  Senate  was 
amended  so  as  to  permit  the  establishment  of  grade 
labeling  by  providing  a  series  of  grades  instead  of  a 
minimum  grade  for  each  product,  but  the  conferees  on 
the  bill  restored  the  Senate  provision,  adding  to  it  the 
proviso  that  in  establishing  a  minimum  standard  for 
any  canned  fruit  or  vegetable  due  allowance  should  be 
made  for  differing  characteristics  of  the  several  va¬ 
rieties.  The  bill  failed  of  passage  because  of  irrecon¬ 
cilable  differences  between  the  Senate  and  House  on 
the  question  of  jurisdiction  over  advertising.  The  can¬ 
ning  industry,  which  originally  sponsored  the  McNary- 
Mapes  amendment  as  a  method  of  strengthening  the 
Food  and  Drugs  Act  in  the  interest  of  consumer  pro¬ 
tection,  has  constantly  supported  the  proposal  to  con¬ 
tinue  this  provision  in  any  revision  of  the  Food  and 
Drugs  Act. 

II — Grading  Service  of  the 
Bureau  of  Agricultural  Economics 
The  grading  service  of  the  Bureau  of  Agricultural 
Economics,  so  far  as  it  relates  to  canned  fruits  and 
vegetables,  is  an  extension  of  the  work  it  had  previ¬ 
ously  done  on  fresh  fruits  and  vegetables.  The  system 
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of  grading  that  it  uses  grew  out  of  activities  of  the 
canning  industry  some  years  ago  when  the  National 
Canners  Association  organized  a  standing  Committee 
on  Definitions  and  Standards  in  an  effort  to  get  canners 
and  distributors  to  agree  upon  a  basis  for  nationally 
recognized  standards  and  grades.  This  committee  did 
a  large  amount  of  work  and,  in  cooperation  with  vari¬ 
ous  government  officials,  formulated  definitions  and 
standards  for  certain  products  and  developed  a  score 
card  system  for  grading. 

The  National  Canners  Association  gave  its  tentative 
approval  to  these  definitions  and  standards,  along  with 
the  score  card  system,  for  experimental  use  and  for 
application  to  government  purchases  and  the  adminis¬ 
tration  of  the  Warehouse  Act.  Later,  when  through  an 
amendment  of  the  Appropriation  Act  for  the  Depart¬ 
ment  of  Agriculture  the  Bureau  of  Agricultural  Eco¬ 
nomics  was  authorized  to  extend  its  inspection  service 
to  canned  fruits  and  vegetables,  the  system  of  defini¬ 
tions  and  grades  used  for  the  purposes  of  the  Ware¬ 
house  Act  was  adopted  by  the  Bureau  for  this  service. 
The  National  Canners  Association  has  recorded  its 
approval  of  this  system  of  grading  for  the  purposes  for 
which  it  was  primarily  developed,  that  is,  transactions 
within  the  trade  and  for  the  purpose  of  facilitating  the 
valuation  of  products  warehoused  under  the  U.  S. 
Warehouse  Act.  The  Bureau  of  Agricultural  Eco¬ 
nomics  has  formulated  standards  and  definitions  and 
scoring  systems  for  a  considerable  number  of  canned 
foods,  and  its  grades  have  come  to  be  known  as  the  ABC 
system,  these  letters  being  the  symbols  used  in  the 
Bureau’s  system  for  indicating  the  grade. 

The  basis  of  such  grades  is  a  “weighted”  scoring 
system  representing  the  judgment  of  an  inspector.  The 
characteristics  of  a  product  (such  as  color,  tenderness, 
consistency,  flavor,  etc.)  which  are  assumed  to  measure 
its  quality  are  each  assigned  an  arbitrary  weight  or 
value,  the  total  of  these  weights  being  100.  Each  char¬ 
acteristic  is  judged  and  given  a  score  on  the  basis  of 
its  weight  or  value,  such  as  30  out  of  a  possible  40.  The 
scores  for  all  characteristics  are  then  added  and  the 
total  is  assumed  to  represent  the  relative  quality,  with 
100  as  perfect.  The  relative  quality  scores  are  then 
divided  into  groups,  such  as  90  to  100,  80  to  90,  etc., 
and  these  groups  are  represented  by  symbols  such  as 
A,  B,  and  C. 

The  use  of  “Grade  A,”  “Grade  B”  and  “Grade  C”  on 
labels  is  permitted.  It  is  not  permissible  to  use  “U.  S. 
Grade  A,”  “U.  S.  Grade  B,”  etc.,  on  products  graded 
by  the  Bureau  of  Agricultural  Economics  unless  a 
government  inspector  was  present  at  the  factory  when 
the  products  were  packed  and  officially  graded  them 
as  indicated. 

Ill — Government  Specifications 

Various  government  offices,  such  as  the  Army,  Navy, 
Veterans  Bureau,  have  from  time  to  time  adopted 
specifications  and  standards  for  supplies  they  purchase, 
including  canned  foods.  In  more  recent  years  the 
Federal  Specifications  Board,  composed  of  representa¬ 
tives  from  the  several  government  departments,  have 
adopted  Federal  specifications  for  supplies  to  be  pur¬ 
chased  by  the  government,  especially  the  military  de¬ 


partments,  these  specifications  including  a  number  of 
canned  products.  Copies  of  the  specifications  may  be 
obtained  from  the  Superintendent  of  Documents,  Gov¬ 
ernment  Printing  Office,  Washington.  In  connection 
with  these  standards  and  specifications  it  is  significant 
that  in  many,  if  not  most,  cases  the  requests  for  bids 
require  the  submission  of  samples. 

IV — Inspection  Services 

The  Bureau  of  Animal  Industry’s  inspection  service 
for  meat  products  is  compulsory,  and  covers  canned 
products  of  which  meat  of  cattle,  sheep,  goats  or  swine 
is  a  constituent.  The  inspection  has  to  do  with  the 
wholesomeness  of  the  raw  materials,  the  sanitary  con¬ 
ditions  of  the  canning  establishments,  and  the  processes 
used.  The  Bureau  likewise  supervises  the  labels  on 
meat  products.  The  label  requirements  do  not  relate 
particularly  to  the  grade  of  the  product,  except  in  so 
far  as  wholesomeness  is  one  of  the  characteristics 
making  up  quality. 

The  Food  and  Drug  Administration  has  an  inspection 
service  for  seafoods,  which  is  voluntary.  This  service, 
like  the  service  of  the  Bureau  of  Animal  Industry  for 
meat  products,  has  to  do  with  the  wholesomeness  of 
the  raw  materials,  the  sanitary  conditions  of  the  fac¬ 
tories,  and  the  processes  used.  The  requirements  of 
the  Food  and  Drug  Administration  as  to  the  labeling 
of  seafoods  which  it  inspects  do  not  cover  the  grade 
of  the  product,  except  as  regards  the  wholesomeness 
of  the  raw  materials  and  the  sanitary  conditions  of  the 
factories.  Thus  far  canned  shrimp  is  the  only  seafood 
under  voluntary  inspection. 

The  Bureau  of  Agricultural  Economics  maintains  a 
service,  on  a  voluntary  basis,  for  the  inspection  and 
grading  of  raw  products,  such  as  tomatoes,  sweet  corn, 
cabbage,  etc.,  used  by  canners.  The  Division  of  Dairy 
and  Poultry  Products  of  the  Bureau  maintains  a  ser¬ 
vice  for  the  inspection  and  certification  of  dressed 
poultry  and  rabbits  and  edible  products  thereof.  This 
is  a  voluntary  service  and  an  inspection  legend  may  be 
used  on  the  label.  The  inspection  and  certification 
apply  to  the  entire  product,  all  the  ingredients  used, 
processes,  etc.,  as  well  as  to  sanitary  conditions,  similar 
to  the  inspection  service  of  the  Bureau  of  Animal 
Industry. 

V— Merchandising  Practices  in 
Canned  Foods  Trade 

Transactions  between  canners  and  distributors  are 
now  commonly  based  on  a  system  of  commercial  grad¬ 
ing  that  has  grown  up  during  years  of  experience,  or 
upon  samples,  or  upon  a  combination  of  grading  and 
samples.  The  grade  designations  commonly  used  in 
the  trade  are  Fancy,  Choice  or  Extra-Standard,  Stand¬ 
ard,  and  Substandard.  These  grades  grew  out  of  the 
necessity  of  classifications  commonly  understood  and 
accepted  in  the  trade  for  the  purposes  of  price  quota¬ 
tions.  Besides  the  four  grades  above  named  there  are 
intermediate  grades,  the  need  of  these  being  due  to  the 
fact  that  arbitrarily  to  divide  all  grades  of  canned 
products  into  four  groups  is  to  ignore  differences  that 
have  to  be  recognized  in  price  quotations  or  price  offers, 

(Continued  on  page  18) 
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A.  K.  ROBINS  &  COMPANY,  INC.,  Baltimore,  Md. 


A.  K.  ROBINS  &  COMPANY,  INCORPORATED 

Baltimore/  Maryland 

Write  us  about  the  Tuc-Robins  Line  of  Whole  Grain  Corn  Canning  Machinery 

Write  us  (or  quotations  or  plans  on  anything  that  you  may  require  (or  the  cannery.  Write  (or  copy  o(  our  general  and  supplemental  catalog 
Robert  A.  Sindal!,  President  Harry  R.  Stansbury,  Vice-President 
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GRAMS  of  INTEREST 


F.  GLADDEN  SEARLE  has  been  appointed  General  Man¬ 
ager  of  Sales  for  Continental  Can  Company,  Inc.,  suc¬ 
ceeding  his  brother,  the  late  Thaddeus  G.  Searle,  who 
died  on  May  18th.  Mr.  Searle  is  a  well  known  figure 
to  members  of  the  canned  foods  industry,  having  been 
active  in  the  Sales  Department  of  Continental  Can 
Company  since  1919,  first  as  a  traveling  representa¬ 
tive  in  Indiana,  later  as  District  Sales  Manager  of  the 
Syracuse,  New  York  territory,  then  as  Assistant  Man¬ 
ager  of  Sales  of  packers  cans  in  1929,  and  since  1933 

as  manager  of  the  latter  division. 

*  *  * 

A  MEASURE  COMBINING  the  features  of  the  defeated 
Copeland  Bill,  McNary-Mapes  Act  and  the  Federal 
Slack  Fill  Act  has  been  adopted  by  both  branches  of 
the  Louisiana  State  Legislature  and  has  been  signed 
by  Governor  Richard  W.  Leche.  The  law  is  recorded 
as  Act  No.  142. 

>i<  *  ii< 

LELAND  w.  SHOOK  of  Easton,  Maryland,  has  become 
associated  with  Thomas  Roberts  &  Company,  Phila¬ 
delphia,  in  the  capacity  of  field  man.  Mr.  Shook  is  ex¬ 
ceptionally  well  qualified  for  this  position  by  reason  of 
his  personal  experiences  in  canning  sales  promotion 
and  warehousing,  and  capable  of  rendering  very  valu¬ 
able  assistance  to  the  company’s  canner  friends. 

*  *  * 

COLONEL  ALBANUS  PHILLIPS,  President  of  the  Phillips 
Packing  Company,  Cambridge,  Maryland,  received  a 
letter  of  appreciation  from  Mayor  W.  T.  Crockett  of 
Tangier  Island  and  other  officials,  for  the  company’s 
action  in  conveying  food  to  the  island  by  plane  during 
the  ice  jam  early  this  year. 

*  *  * 

CHARLES  B.  SMITH,  Superintendent  of  the  Division  of 
Standards  and  Purchase  of  the  State  of  New  York,  has 
ruled  that  as  far  as  possible  all  canned  fruits  and  vege¬ 
tables  purchased  by  the  State  for  use  in  its  various  in¬ 
stitutions,  are  to  be  grown  and  produced  within  the 
State.  ♦  ♦  * 

THE  NEW  1936  EDITION  of  the  Canners  Directory, 
published  by  the  National  Canners  Association,  Wash¬ 
ington,  D.  C.,  has  just  been  completed  and  is  being 
distributed  to  members  this  week.  The  Canners  Direc¬ 
tory  is  the  most  authentic  list  of  canners  published, 
giving  the  names  of  companies  and  the  products  they 
produce  in  all  of  the  various  States.  List  of  members 
of  the  Canning  Machinery  and  Supplies  Association  is 
also  included  in  the  issue.  An  especially  devised  Com¬ 
modity  Index,  which  shows  at  a  glance  on  what  pages 
the  producers  of  each  respective  product  may  be  found, 
is  included  for  the  assistance  of  users.  The  book  may 
be  purchased  from  the  National  Canners  Association 
at  a  cost  of  $2.00  per  copy. 


WILLIAM  F.  SCHAFER,  President  of  the  Chilton  (Wis¬ 
consin)  Canning  Company,  died  recently  after  a  pro¬ 
longed  illness.  Mr.  Schafer  was  80  years  old  and  had 
lived  in  Chilton  for  the  past  50  years,  serving  the  com¬ 
munity  at  one  time  as  Mayor. 

*  *  * 

AN  ENTIRELY  NEW  Pure  Food  and  Drug  Bill  will  be 
introduced  into  the  next  session  of  Congress  by  Sena¬ 
tor  Copeland  of  New  York  and  Representative  Chap¬ 
man  of  Kentucky. 

4>  4<  4> 

WATSON  A.  GUTHRIE,  Secretary  and  Treasurer  of  the 
Edward  Ermold  Company  since  its  founding  in  1911, 
has  been  elected  President  of  the  firm,  succeeding  the 
late  Edward  Ermold,  who  died  recently.  Largely 
through  the  efforts  of  Mr.  Guthrie  the  company  has 
grown  as  one  of  the  leading  firms  supplying  glass 
labelling  equipment. 

*  *  * 

CONTINENTAL  CAN  COMPANY,  INC.,  announced  today 
plans  for  the  immediate  enlargement  and  improvement 
of  its  plant  facilities  in  the  New  Orleans  district.  The 
program  includes  the  erection  of  a  new  two-story  can 
manufacturing  plant  160x200  feet  on  North  Scott 
Street,  New  Orleans,  for  the  manufacture  of  general 
line  cans  for  miscellaneous  products  such  as  coffee,  tea, 
spices,  biscuits  and  other  dry  products,  and  the  con¬ 
struction  of  a  warehouse  120x260  feet  adjacent  to  its 
plant  at  Harvey,  Louisiana,  where  the  company  manu¬ 
factures  packers’  cans.  The  Scott  Street  project  will 
include  warehouse  and  office  facilities,  the  latter  to  be 
air-conditioned.  Work  will  start  shortly  and  total  ex¬ 
penditure  will  approximate  $500,000,  it  was  reported. 
•  *  * 

GEORGE  SHORTEN,  known  to  many  throughout  the  in¬ 
dustry  as  Executive  Secretary  of  the  Utah  Canners’ 
Association,  resigned  from  that  position  on  July  1st  to 
retire.  Harvey  Cahill,  who  served  as  Deputy  Adminis¬ 
trator  of  the  Guffy  Coal  Act  in  Wyoming,  will  succceed 
Mr.  Shorten  as  Secretary  of  the  Association. 

*  *  * 

EXETER  KADOTA  FIG  ASSOCIATION,  Exeter,  California, 
has  secured  the  large  fire  proof  building  at  Binuba, 
California,  which  was  formerly  owned  and  operated  by 
the  California  Peach  and  Fig  Growers  Association,  to 
be  used  as  their  cannery.  The  Association  expects  to 
can  other  commodities  in  connection  with  fig  canning. 
J.  W.  Hannah,  formerly  with  Mor-Pak  Preserving 
Company  is  to  be  plant  superintendent.  The  A.  M. 
Beebe  Company,  San  Francisco,  will  continue  as  ex¬ 
clusive  agents  for  the  Association. 
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Neither  of  Us 

DARES 

to  be  Satisfied 


No  matter  how  successful  or  how  efficient  your 
present  methods  and  materials  may  appear,  you 
can’t  let  the  industrial  procession  get  ahead  of  you. 
That’s  why  you  have  your  research  laboratories. 
And  why  we  are  constantly  pouring  brain-power  and 
cumulative  experience  into  the  researches  of  our  own 
laboratories  —  to  supply  to  the  Canning  Industry 


the  sealing  compounds  it  needs  to  keep  abreast  of 
modern  demands. 

In  1919  it  was  Dewalco  Solvent  Rubbing  Lining 
Compound  —  in  1922  Gold  Seal  Lining  Compound. 
Now  there’s  a  new  compound,  developed  for  today’s 
exacting  needs  —  safer,  more  efficient.  It’s  called 
DAREX  COMPOUND. 

When  you  chart  the  facts  and  look  at  all  three,  the 
swing  to  DAREX  shows  how  it  has  replaced  and  is 
replacing  the  compounds  which  only  a  few  years  ago 
were  tops. 

DEWEY  &  ALMY  CHEM.  CO. 

CAMBRIDGE  OAKLAND  MONTREAL 
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CRCO  GREEN  BEAN  PREGRADERS 


Patented  Exclusive  Clyinder  Makes 
Them  the  Most  Efficient  Pregraders 
On  the  Market  Today 

The  CRCO  Roatary  Pregraders  for  Stringless 
Green  Beans  are  the  most  efficient  ever  produc¬ 
ed.  An  exclusive  patented  construction  of  the 
cylinder  automatically  clears  all  openings  at  every 
revolution,  thus  insuring  steady,  unbroken  pro¬ 
duction  and  gives  a  far  better  grading  than  is  pos¬ 
sible  with  any  other  type  grader. 


Write  For  Complete  Details 
and  Prices  of  the  Famous 
CRCO  Bean  Graders 


CHISHOLM-RYDER  COMPANY,  Niag 


Chiriiolm-Rjder  Sale*  Corp. 
Seattle,  Waah. 


Chiaholiii-Ryder  Sales  Corp. 
Colnmbns.  Wis. 


Jas.  Q.  Learitt  &  Ca. 
Oaden.  Utah 


A.  K.  Robins  &  Co.,  Inc. 
Baltimore,  Md. 


Chisholm-Ryder  Co., 
Niattara  Palls.  Canada 
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CROP  REPORTS 

Condition  of  Canners’  Crops  As  Reported  Direct  by  Conners.  You  need 
this  kind  of  information.  Contribute  your  share  and  keep  this  column  up 
to  the  minute.  We  urge  your  co-operation  and  invite  your  communications. 


ASPARAGUS 

PEORIA,  ILL.,  July  7,  1936 — Haven’t  packed  a  can  this 
year. 

BEANS 

MATTOON,  ILL.,  July  11,  1936 — Green:  A  complete 
loss  due  to  hot  weather;  100  to  113  degrees  for  ten 
days ;  and  no  rain. 

PEORIA,  ILL.,  July  7,  1936 — Green:  Crop  looks  bad; 
no  rain. 

HUMBOLT,  TENN.,  July  13,  1936 — Snap  Green:  Early 
crop  over;  late  planting  now  going  in,  promises  to  be 
large  acreage.  Early  plantings  gave  fair  yield. 

SHAWANO,  WIS.,  July  13,  1936 — Acreage  80  per  cent. 
Crop  may  be  25  per  cent  to  60  per  cent  on  both  early 
and  late  varieties.  Heat  wave  here  for  a  week;  100 
to  110  degrees  in  shade.  Will  damage  earlies  about  25 
per  cent  to  40  per  cent,  but  if  we  have  favorable 
weather,  the  late  variety  may  be  50  per  cent  to  70  per 
cent. 

CORN 

MATTOON,  ILL.,  July  11, 1936 — Average  acreage ;  good 
stand  but  plenty  of  chinch  bugs.  Crop  would  be  saved 
if  we  had  rain  not  later  than  this  week. 

PRINCEVILLE,  ILL.,  July  13,  1936 — Golden  Bantam: 
On  the  first  planting  have  1,000  acres  out,  but  weather 
continues  very  hot  and  dry.  Three  more  days  without 
moisture  will  cut  the  1,000  down  to  65  per  cent  of 
normal  yield. 

White :  Country  Gentleman  damaged  15  per  cent  to 
date.  If  we  get  rain  and  normal  temperatures,  will 
have  85  per  cent  of  normal  crop,  but  this  must  occur 
within  next  three  or  four  days.  Have  1,500  acres  of 
this  type  planted.  Included  in  percentages  of  damage 
is  that  done  by  chinch  bugs  and  drought,  both  for 
yellow  and  white  corn. 

DEFIANCE,  OHIO,  July  10,  1936 — Sweet:  Dry  weather 
has  practically  ruined  the  crop  in  this  vicinity  and 
there  will  be  very  little  packed. 

NEWARK,  OHIO,  July  14,  1936 — Just  rolled  up;  early 
planting  will  not  amount  to  anything.  Have  not  had 
such  a  drought  since  1930.  Weather  man  just  reports 
we  are  going  to  have  rain  tomorrow. 

SHAWANO,  WIS.,  July  13,  1936 — Acreage  80  per  cent. 

POTATOES 

NEWARK,  OHIO,  July  14, 1936 — Crop  is  a  failure  here. 

SPINACH 

HUMBOLDT,  TENN.,  July  13,  1936 — Crop  was  fairly 
good ;  all  over  now. 


SWEET  POTATOES 

HUMBOLDT,  TENN.,  July  13,  1936 — Promises  a  good 
yield  and  will  be  a  large  pack,  if  prices  justify  it. 

TOMATOES 

URBANETTE,  ARK.,  July  13,  1936 — Everything  dried 
up  in  this  County ;  nothing  to  can. 

MATTOON,  ILL.,  July  11,  1936 — 95  per  cent  stand.  A 
few  early  blossoms  set  but  the  balance  have  been 
blasted  with  dry,  hot  weather;  temperatures  100  to 
113  degrees  for  ten  days.  Acreage  same  as  last  year. 
With  favorable  weather  from  now  on  would  pack  about 
75  per  cent  of  average. 

PEORIA,  ILL.,  July  7,  1936 — Crop  looks  bad;  no  rain; 
tomatoes  burning  on  the  vine. 

GREENWICH,  N.  J.,  July  13, 1936 — Crop  in  this  section 
does  not  look  as  good  as  it  did  two  weeks  ago ;  too  much 
rain  and  heavy  infestation  of  potato  aphis  on  plants 
threatens  to  destroy  entire  crop.  Some  fields  totally 
destroyed  already.  Acreage  about  the  same  as  last 
year. 

DEFIANCE,  OHIO,  July  10,  1936 — Acreage  of  North¬ 
western  Ohio  of  the  early  setting  of  plants  looks  fairly 
well ;  late  setting  is  practically  dried  up  and  never  will 
produce  much  of  anything.  Acreage  was  somewhat 
reduced  at  setting  time  and  considerably  more  has  been 
reduced  by  drought  conditions.  We  are  not  expecting 
our  pack  to  reach  more  than  70  per  cent  or  75  per  cent 
of  normal.  If  dry  weather  should  continue  this  per 
cent  will  be  considerably  reduced. 

NEWARK,  OHIO,  July  14,  1936— If  we  do  not  get  rain 
in  a  day  or  two  everything  is  going  to  be  dried  up  ex¬ 
cepting  in  extremely  low  ground.  Acreage  is  below 
normal.  A  good  many  of  the  plants  are  blooming,  but 
the  small  ones  are  drying  up  and  dropping  off. 

ST.  MARYS,  OHIO,  July  9,  1936 — Acreage  same  as  last 
year;  prospects  were  for  normal  crop,  but  on  account 
of  severe  drought  in  this  section,  crop  has  been  badly 
hurt.  Early  plantings  are  dying  right  and  left  with 
end  rot.  Ground  cracking  badly  and  nothing  to  be 
done.  Late  planting  standing  still.  Unless  we  get 
copious  rain  very  shortly,  it  looks  as  if  crop  will  be 
reduced  50  per  cent. 

HUMBOLT,  TENN.,  July  13,  1936 — Acreage  75  per 
cent  of  normal ;  condition  90  per  cent,  provided  we  get 
more  rain  this  month.  Early  crop  being  shipped 
green;  about  two-thirds  gone.  Selling  at  fair  prices. 

BOONE  MILL,  VA.,  July  13,  1936 — Crop  about  80  per 
cent  of  normal  year. 
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Odorous  and  Unsightly  Refuse  Easily  Removed  and 
Plant  Maintained  in  Spick  and  Span  Condition, 
Increasing  Pride  and  Efficiency  of  Workers. 

Install  a  Langsenkamp  Slush  Pump  and 


Get  a  Smiling 


0.  K. 


from  Sanitary  Inspector 


Built  with  Brass  cylinder,  the  Langsenkamp  Slush  Pump  will  operate  efficient¬ 
ly  year  after  year  without  repairs  or  attention.  Handles  all  tomato  peels, 
trimmings  and  other  refuse,  which  left  to  accumulate  make  plant  unsightly 
and  insanitary. 

LANGSENKAMP  EQUIPMENT 
FOR  TOMATO  PRODUCTS 

Shipments  promptly  made  on  orders  for  Indiana  Pulpers,  Finishers,  Juice  Ex¬ 
tractors,  Kook-More  Koils,  Stainless  Steel  Tanks,  Easy-Flo  Stainless  Steel 
Pipe  and  Fittings,  Indiana  Fillers  and  other  equipment.  Install  Langsenkamp 
TWO-WAY  PROFIT  Equipment.  It  cuts  down  production  costs  and  makes 
better  products.  Write  or  IFire  Now. 


Order  for 
Immediate 
Shipment 


F.  H.  LANGSENKAMP  COMPANY,  Indianapolis,  Indiana 


H  Field  Hamper 
20  quarts 


FOUR  TYPES  FOUR  PRICES 

Tomato  Field  Baskets 

Progressive  canners  everywhere  use  f  baskets  instead  of 
old  fashion  field  crates  because  they  save  time,  labor,  space 
and  money.  Tomatoes  keep  longer  in  Baskets  because  of 
thorough  ventilation.  We  are  the  largest  manufacturers 
in  the  U.  S. 

Write  us  for  prices 

PLANTERS  MANUFACTURING  CO.,  Inc. 

PORTSMOUTH,  VIRGINIA 


The  Kyler  LABELER  and  BOXER 


For  economical,  high  quality  production,  KYLER  LABELING 
and  BOXING  MACHINES  are  without  equal.  Their  initial 
low  cost,  dependable  operation  and  freedom  from  repairs  make 
them  the  most  profitable  machines  of  this  type  ever  built. 
KYLER  LABELING  and  BOXING  MACHINES  embody 
time-tried  and  proved  principles  of  construction  throushout, 
with  workins  parts  that  are  strons,  simple  and  accurate. 


Westminster  Machine  Works,  Westminster,  Md.,  u.  s.  a. 


I>omeatic  Dhitribatora — A.  K.  Bobins  A  Company,  Inc.,  Baltimore,  Md. ;  ChUholm-Byder  Co.,  Miayara  Falls,  N.  Y. ;  J.  L.  Ferguson  Company,  Joliet, 
Illinois ;  Berlin  Chapman  Company,  Berlin.  Wisconsin ;  Bellingham  Chain  &  Forge  Co.,  South  Bellingham,  Wash. ;  Emmons  ft  Gallagher.  Oakland, 
California.  Canadian  Distributor — The  Brown  Boggs  Foundry  ft  Machine  Co.,  Ltd.,  Hamilton,  Canada.  Ateliers  de  Construction  E.  Ltwlnyse.  S.  A.. 
Antwerp,  Belgium,  Manufacturers  for  Continental  ^rope. 
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FRUIT 

HAINES  CITY,  FLA,,  July  13,  1936 — Grapefruit :  Pros¬ 
pects  are  for  large  crop ;  this  is  subject  to  damage  from 
hurricanes  during  the  fall,  a  factor  of  rather  vital  im¬ 
portance.  And  there  is  always  the  possibility  of  crop 
being  drastically  affected  by  freeze  during  the  winter. 

PEORIA,  ILL.,  July  7,  1936 — Raspberries:  Haven’t 
packed  a  can  this  year. 

HARRINGTON,  ME.,  July  11,  1936 — Blueberries:  Acre¬ 
age  about  normal.  Crop  looks  just  fair.  Some  dam¬ 
age  from  frost ;  quality  good.  Plenty  of  rain  so  far. 

SALEM,  ORE.,  July  6,  1936 — Red  Raspberries:  Last 
year  the  crop  in  the  Puyallup  section  was  pretty  badly 
hit  by  the  freeze  and  as  a  result  they  did  not  have  a 
good  crop.  This  year  they  are  going  to  have  consider¬ 
ably  more.  In  this  section  of  the  country,  however, 
crop  will  not  be  as  big  as  it  was  a  year  ago.  Are  now 
packing  red  and  black  raspberries  and  if  we  have  a  few 
more  days  of  warm  weather,  crop  will  fall  down  terri¬ 
bly.  They  have  all  been  damaged  somewhat  by  the 
freeze  early  last  fall. 

Gooseberries:  Prices  have  advanced  on  practically 
every  item  packed  to  date.  No.  10  water  started  in 
on  the  basis  of  around  $4.25  and  have  now  gone  up 
to  $5.00  and  sold  out  on  that  basis,  with  the  exception 
of  a  handful  being  held  for  $6.00. 

Strawberries:  It  looked  like  we  were  going  to  have 
a  big  crop  of  Marshall  Strawberries,  and  the  rain  came 
along  and  ruined  most  of  them.  Packers  started  sell¬ 
ing  the  barrelled  fruit  on  the  basis  of  6V2  cents.  They 
then  went  up  to  6%  cents  and  now  they  are  strong  at 
71/2  cents.  The  rains  we  had  during  the  Marshall  sea¬ 
son  certainly  cut  the  crop  down  very  materially, 
especially  in  the  State  of  Washington.  Had  so  much 
rain  during  the  Ettersberg  strawberry  season  that  the 
blossoms  did  not  pollenize  and  there  will  not  be  25  per 
cent  of  last  year’s  crop. 

Loganberries:  Had  quite  a  severe  freeze  early  last 
fall  which  froze  a  lot  of  the  vines.  Will  not  have  over 
75  per  cent  of  last  year’s  crop.  Packing  this  item  at 
the  present  time. 

Cherries:  Rains  also  raised  havoc  with  the  Royal 
Anne  and  Black  Cherry  crops  in  the  Yakima  Country 
with  about  a  50  per  cent  loss.  In  the  Dalles  country, 
where  they  have  a  very  large  tonnage,  the  loss  is  esti¬ 
mated  at  20  per  cent.  The  crop  in  the  Williamette 
Valley  was  only  about  60  per  cent  of  last  year,  being 
ruined  by  the  rain.  We  estimate  the  Red  Sour  Cherry 
crop  at  about  70  per  cent  of  last  year,  due  to  the  fact 
that  crops  are  short  all  over  the  United  States.  The 
price  on  Red  Sour  Cherries  has  advanced  $1.00  a  dozen 
during  the  last  month.  Some  of  the  packers  started 
out  early  quoting  $4.00  on  Red  Sours.  There  is  no 
trouble  at  all,  at  the  present  time,  getting  $5.00  on  Red 
Sour  Pitted. 

Prunes:  Crop  this  year  will  be  about  two-thirds  of 
last  year’s  crop,  and  the  California  market  has  ad¬ 
vanced  about  1  cent  a  pound  during  the  last  month. 
This  is  also  true  of  the  price  in  the  Northwest. 

Pears :  Will  be  slightly  less  in  tonnage  than  last  year. 


Apricot:  Crop  was  frozen  out  completely  in  The 
Dalles  and  frozen  out  about  50  per  cent  in  Yakima.  We 
do  not  believe  there  will  be  any  packed  in  the  North¬ 
west  this  year,  as  the  stocks  will  find  a  ready  market 
in  the  fresh  fruit  market  at  better  prices  than  those 
now  being  quoted  to  growers  in  California  for  canning. 

On  all  of  the  items  packed  in  the  Northwest  up  to 
the  present  time,  the  crops  have  fallen  down  pretty 
badly.  This  is  true  of  gooseberries,  Marshall  straw¬ 
berries,  Ettersberg  strawberries,  loganberries.  Royal 
Anne  cherries.  Black  cherries  and  Red  Sour  Pitted 
cherries.  We  do  not  believe  there  will  be  as  many  tons 
of  fruit  of  any  item  in  the  Northwest  as  a ‘year  ago, 
with  the  possible  exception  of  Red  Raspberries. 

jt 

AS  CANNERS’  CROPS  ARE  DOING 

By  ROY  IRONS 

Secretary 

Clyde,  0.,  July  10, 1936. 

HE  thermometer  here  at  Clyde  yesterday  regis¬ 
tered  around  104  degrees  unofficially.  According  to 
the  U.  S.  Department  of  Agriculture’s  Daily 
Weather  Bulletin,  the  temperature  for  July  9th  ran 
from  100  to  104  in  25  of  their  observation  stations  as 
far  north  as  Toronto,  Ontario,  and  Moorhead,  Minne¬ 
sota  (104  degrees  at  both  points)  and  as  far  south  as 
Montgomery,  Alabama,  as  far  west  as  Des  Moines, 
Iowa,  Huron,  South  Dakota,  and  Kansas  City,  Missouri, 
and  as  far  east  as  Albany,  New  York.  Light  rains  have 
fallen  in  the  northwest,  but  press  reports  state  that 
they  are  not  enough  to  break  the  drought. 

We  have  plenty  of  moisture  for  the  present  through 
northern  Ohio,  but  in  the  southern  part  Lebanon  re¬ 
ports  as  follows: 

“No!  We  did  NOT  get  that  rain  on  July  3rd  and  4th,  nor 
any  other  time.  We  haven’t  had  a  bit  for  six  weeks  or  more.  It 
has  rained  some  light  showers  around  us,  some  of  it  hitting  a 
small  portion  of  our  growing  area,  but  there  have  been  no  rains 
at  all  on  the  greater  part  of  our  crop  since  it  was  planted.  We 
did  not  get  all  our  crop  out,  but  what  we  did  get  out  is  not  so 
good.  The  early  planting  will  make  a  reasonable  growth  if  we 
get  rain  soon,  but  the  later  planting  will  not  make  anything  at 
all,  I’m  afraid.  We  are  not  canning  tomatoes  this  year.  Talked 
to  Art  Hamilton  at  noon.  He  said  he  was  out  in  his  corn  this 
morning,  and  it  was  wrapped  like  lead  pencils  by  the  heat  and 
dry  weather,  and  would  not  make  anything  on  the  later  plant¬ 
ing.  Some  of  his  early  planting  is  like  ours  and  may  make  corn 
with  a  rain  soon.  We  hear  of  rains  at  Cincinnati  and  Dayton, 
but  none  in  this  section.” 

And  from  Wilmington  in  the  southern  part  of  Ohio: 

“It  is  very  dry  down  here  in  most  sections  and  I  do  not  see 
how  it  is  possible,  even  with  good  growing  conditions  from  here 
on,  to  get  a  normal  pack.” 

The  central  part  of  Ohio,  the  West  Jefferson  and 
Plains  City  territory,  which  is  all  corn,  and  Celina  in 
the  central  west,  which  is  the  tomato  section,  report  no 
rain  in  these  areas,  which  is  seriously  affecting  the 
corn,  but  as  yet  does  not  affect  the  tomatoes.  They 
had  rain  through  the  tomato  sections  as  previously 
reported.  So  the  section  of  Ohio  that  grows  the  most 

(CoiUinwBd  on  pagezy  ) 
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NEW  IMPROVED  BASKET 

will  last  a  season  or  more  longer 

At  No  Extra  Cost 

IVrite  for  Samplet  and  ‘Prices 

RIVERSIDE  MANUFACTURING  CO. 

MURFREESBORO,  NORTH  CAROLINA 


All  the  latest  data 

FORMULAE  -  COOKING  TIMES 
COOKING  TEMPERATURES 

are  included  in  the  new  6th  (1936)  edition  of 

“A  Complete  Course  in  Canning” 


Price  $10.00 
order  your  copy  now. 


The  Canning  Trade 
20  S.  Gay  Street 
Baltimore,  Md. 


Automatic 

Insurance 

Protection 

on  rising  values  will  save  you 

Money-Time-and  Worry 


CAHNERS  EXCHANGE  SUBSCRIBERS 
WARNER  INTER -ifsURANCE  BUREAU 


LANSING  B.  WARNER,  Incorporated 
CHICAGO.  ILLINOIS 

Dependable  »  Efficient  »  Economical  for  30  years 


MODERN 

GANSE 


EAMSE  LITHDCRAPHINB  CD, 

"  I  IN  C.  '  — 

Herman  Eamse ,  PrEs'+. 
<4‘I9-4‘ZI  E.LoMDAff?D  St. 
BALTIMORE. MD. 

Phomes — Plaza  IS^S-fSPS 


This  Year  Use — 

CERTIFIED  TOMATO  PLANTS 

Grown  from  the  Distinguished 

STOKES  MASTER  MARGLOBE 


Many  of  the  high  yielding  acreages  of  the  past 
season  were  the  product  of  these  plants.  They 
carry  an  authentic  record  for  heavy  yields  of 
high  quality  fruit.  Without  this  combination 
you  had  better  not  grow  tomatoes.  These  are 
not  times  to  risk  poor  crops  by  the  use  of  plants 
of  doubtful  origin.  These  plants  cost  no  more 
than  ordinary  strains.  We  shall  be  glad  to  help 
you  locate  them  among  the  Georgia  growers. 
On  account  of  prevailing  conditions  we  advise 
early  reservations. 

FRANCIS  C.  STOKES  &  CO.,  INC. 

Tomato  Seed  Breeders  and  Growers 

Moorestown,  New  Jersey 
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Make  The  Best  o(  Bad  Situations 

By  “BETTER  PROFITS” 

Special  Correspondent  of  The  Canning  Trade 

“Better  Profits”,  an  expert  of  long  experience,  devotes  his 
articles  to  the  consideration  and  discussion  of  sales  questions 
in  an  effort  to  assist  you  better  market  your  production.  Your 
opinions  are  welcome  and  questions  invited. — Editor^s  Note. 


Try  as  you  will,  you  will  find  it  almost  impossible 
to  escape  political  discussions  from  the  present  time 
until  after  the  fall  elections.  Ardent  Democrats 
and  Republicans,  Liberals  and  Conservatives  will  blast 
the  air  and  use  thousands  of  printed  words  for  the 
spreading  of  their  political  gospel.  Summed  all  up,  you 
will  eventually  decide  that  there  are  two  major  lines 
of  thought  in  the  country  today,  the  “tearer-downers” 
and  the  “builder-uppers.”  To  which  party  will  you 
belong  ?  With  whom  will  you  align  yourself  ? 

The  mail  today  reaching  leading  wholesale  grocers 
conducting  their  own  voluntary  advertising  groups 
hardly  fails  in  any  instance  to  contain  legal  sounding 
notices  that  all  co-operative  advertising  allowances  are 
discontinued  as  of  June  19th  last,  the  date  on  which 
the  Robinson-Patman  bill  became  a  law.  Merchandis¬ 
ing  plans  in  the  food  field  are  being  rapidly  overhauled 
and  revamped  to  comply  with  the  law.  The  attitude 
all  are  taking  toward  it  is  that  it  must  be  obeyed  to  the 
letter.  Attorneys  are  spilling  tomes  of  opinions,  prin¬ 
cipals  in  food  distribution  are  holding  meetings  for  the 
discussion  of  the  bill  and  the  determination  of  policies 
to  be  exercised  in  connection  with  it.  Current  adver¬ 
tising  in  daily  papers  reflects  this  changing  opinion  on 
the  merchandising  of  foods  to  the  consumer. 

Advertised  Brands  Suffering 

Far-seeing  wholesale  grocers  and  chains  are  going 
slowly  toward  radical  changes  in  their  merchandising 
set-ups,  but  the  changes  are  apparent  nevertheless.  In 
many  cases  you  see  “builder-uppers”  running  the  same 
type  and  size  of  advertisement  as  before,  on  the  other 
hand  you  seem  to  note  that  others,  “tearer-downers” 
perhaps,  are  already  featuring  private  label  merchan¬ 
dise  in  comparison  to  brands  formerly  enjoying  the 
benefit  of  advertising  allowances  and  support.  They 
seem  to  feel,  manufacturers  have  made  their  advertis¬ 
ing  beds,  that  they  preferred  not  to  support  their 
brands  with  advertising  and  that  they,  for  one,  will  help 
them  carry  out  the  plan  to  the  letter.  Certainly  they 
will  not  advertise  manufacturers’  brands  which  used  to 
pay  for  advertising  support  that  has  now  been  with¬ 
drawn. 

A  few  weeks’  time  will  be  enough  in  which  to  finally 
determine  the  final  swing  in  the  moving  of  goods  by 
large  distributors.  Right  now  it  seems  impossible  to 
clearly  see  any  great  swing  toward  private  label  goods 
and  away  from  manufacturers’  brands  supported  by 
years  of  national  and  voluntary  advertising.  In  my 
opinion,  canners,  manufacturers,  distributors  of  all 
classes  will  soon  find  a  legal  way  in  which  advertising 
support  of  distributors  may  be  continued  and  even 


stepped  up  when  occasion  demands.  In  the  meanwhile, 
every  canner  can  be  a  “builder-upper”  instead  of  the 
reverse  or  opposite. 

Heat  Offers  Opportunity 

As  this  is  being  written  we  are  hoping  one  of  the 
longest,  hottest  dry  spells  in  the  history  of  the  country 
will  prove  to  be  broken  finally  and  for  good.  Tempera¬ 
tures  all  over  the  middle  west  have  ranged  abnormally 
high  over  weeks  at  a  time,  the  consumption  of  foods 
in  the  homes  has  turned  almost  exclusively  to  those 
adapted  most  fully  to  the  preservation  of  health  and 
some  degree  at  least  of  happiness  during  the  torrid 
spell.  Ice  cream  and  pop  men  have  worked  twenty-four 
hours  a  day  in  some  instances  in  an  attempt  to  give 
their  customers  good  service.  During  this  period  just 
closing,  what  have  canned  foods  manufacturers  done 
toward  helping  users  of  their  products  to  enjoy  better 
meals?  What  have  you  done  toward  assisting  your 
distributors  in  the  movement  of  more  of  your  goods 
over  a  given  period?  Very  little  if  anything,  I  am 
afraid ! 

Last  night  I  watched  employees  of  a  giant  retail 
market  make  countless  trips  from  the  selling  floor  of 
the  market  to  the  refrigerated  window  where  they 
were  displaying  water  melons  cooled  to  the  nth  degree. 
It  looked  as  if  the  whole  town  would  enjoy  ice  cold 
melons  before  another  day  had  passed.  Then  I  looked 
over  the  display  of  foods  in  this  establishment  for  some 
sign  of  the  enterprise  many  food  manufacturers  might 
have  displayed  by  providing  retail  dealers  with  store 
signs  at  least  telling  how  their  products  might  be  used 
as  the  basis  for,  or  an  adjunct  to,  a  cooling  meal. 

In  case  canners  missed  the  item  I  quote  from  the  July 
Progressive  Grocer,  page  150 : 

“Pre-chilled  Juices  Boost  Sales” 

“Tinned  fruit  juices  and  salad  mixtures  in  cans  sell 
more  readily  in  one  western  market  because  a  stock  is 
kept  in  a  special  display  refrigerator  case  and  so  is 
ready  to  take  home  and  serve  immediately.  This  pre¬ 
chilled  feature  naturally  appeals  to  many  women. 

“The  refrigerator  used  for  these  items  is  the  illu¬ 
minated  glass  door  type  commonly  employed  for  dairy 
products.  A  large  sign  on  the  wall  points  out  that  these 
chilled  juices  (listed)  and  fruit  salads  are  available  at 
no  additional  cost.” 

There  are  canners  as  we  know  who  have  on  their 
active  mailing  list  hundreds  of  leading  retail  grocers. 
There  are  canners  employing  retail  men  for  the  cover¬ 
ing  of  their  retail  trade  as  far  as  the  larger  buyers  are 
concerned  at  least.  This  hot  spell  has  lasted  long,  it 
has  covered  a  large  part  of  the  country.  Maybe  some 
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have,  in  a  few  instances,  told  individual  buyers  about 
the  effective  merchandising  of  cooling  canned  foods  in 
not  weather,  but  1  doubt  very  much  if  any  concerted 
drive  has  been  staged  by  any  with  the  thought  in  mind 
of  covering  the  country  with  hints  to  retailers  in  con¬ 
nection  with  warm  weather  selling.  If  this  had  been 
done  we  might  have  classed  all  supporting  such  a  cam¬ 
paign  as  “builder-uppers.”  Certainly  such  support 
would  have  temporarily  filled  the  gap  left  by  the  with¬ 
drawal  of  advertising  allowances. 

Raw  Versus  Canned 

Perhaps  these  will  never  come  back  in  as  large 
amounts  as  we  have  seen  in  the  past.  Maybe  the  can- 
ners  and  grocery  manufacturers  are  satisfied,  now  that 
a  pernicious  practice  in  some  instances  is  taboo,  to 
have  it  remain  so.  If  this  should  prove  to  be  the  case, 
the  substitution  of  other  advertising  and  merchandising 
support  available  to  all  will  go  far  toward  filling  the 
gap.  It  will  certainly  do  much  toward  sustaining  sales. 
Once  in  a  while  you  will  see  canned  peas  advertised 
while  tresh  peas  are  available  in  quantities  in  the  mar¬ 
kets,  but  not  as  often  as  you  would  think.  Once  in  a 
while  you  will  see  canned  plums  or  canned  cherries 
advertised  while  the  plums  and  cherries  are  in  good 
supply  fresh  from  the  trees,  but  not  often.  The  fact  is, 
stocks  in  jobbers’  warehouses  are  as  plentiful  then  as 
at  any  other  time  in  the  year.  Sales  are  needed  just 
as  much  then  as  ever,  but  it  looks  as  if  we  are  accus¬ 
tomed  to  letting  “fresh”  stocks  of  fruits  and  vegetables 
scare  away  any  coherent  thoughts  we  may  have  in  con¬ 
nection  with  merchandising  our  packs  the  year  around. 

Let’s  be  “builder-uppers” !  Let’s  advise  our  brokers 
and  salesmen  of  the  ways  and  means  for  using  our 
products  in  the  homes  of  the  country  while  competitive 
items  are  in  season.  Let’s  advise  our  retailers  as  far  as 
possible  how  they  may  increase  the  sale  of  our  products 
while  the  mercury  climbs.  July  is  well  on  its  way 
toward  the  end,  but  we  have  August,  September  and 
early  fall  before  us.  There’s  still  time  for  plenty  of  hot 
weather.  There’s  still  time  for  the  passing  on  to  deal¬ 
ers  of  tips  on  hot  weather  selling  that  will  enable  them 
to  sell  more  of  our  goods  profitably.  There’s  even  time 
for  the  preparation  of  store  advertising  material  pro¬ 
moting  the  use  of  our  goods  in  warm  weather. 

Act  To  Maintain  Sales 

Let’s  forget  what  effect  the  passing  of  the  Robinson- 
Patman  bill  may  have  on  our  merchandising  policies 
and  center  our  merchandising  efforts  on  constructive 
plans  for  moving  our  packs  no  matter  what  laws  may 
be  passed.  Articles  such  as  we  have  quoted  for  trade 
papers,  newspaper  releases  of  hot  weather  menus,  tips 
to  retailers  and  wholesalers  alike,  all  will  help  do  the 
job.  If  your  product  is  especially  suited  to  promotion 
during  the  warm  weather,  if  it  should  be  a  juice,  for 
instance,  have  your  men  equipped  with  thermos  jugs 
and  ask  them  to  serve  wilted  buyers  with  a  draught  of 
what  will  seem  to  them  to  be  cooling  nectar!  Don’t 
worry,  not  every  salesman  or  broker  will  burden  him¬ 
self  with  the  outfit  even  if  you  supply  it,  there  will  be 
so  few  of  them  doing  it  that  your  demonstrations  will 
live  a  long  time  in  the  memories  of  those  who  enjoy 
them. 

Keep  your  product  aggressively  before  the  trade  at 
all  times  and  such  support  will  maintain  sales. 


You  Wouldn’t  Put  a 
Ford  Part  in  a 
Rolls  Roycel 

The  same  thing  applies  to  your 
graders.  We  design  and  build  our 
machines  better  and  suggest  that  you 
get  genuine  repair  parts  lor  them. 

Use  Sinclair-Scott  parts  for  Sinclair - 
Scott  Company’s  graders. 

THE  SINCLAIR-SCOTT  CO. 

The  Original  Grader  House 

BALTIMORE  »  MARYLAND 
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to  meet  your  trade  requirements. 
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STANDARDS,  GRADES  AND  LABELS 

(Continued  from  page  8) 

The  transaction  between  the  canner  and  distributor 
is  a  sale  or  purchase  of  a  commodity  for  a  price  which 
the  parties  to  the  transaction  agree  represents  value  of 
the  product  as  a  commodity  for  sale  to  the  consumer. 
The  grades  used  in  offers  to  sell  or  offers  to  buy  are  a 
first  basis  for  reaching  such  an  agreement;  the  inter¬ 
mediate  grades  represent  the  seller’s  or  the  buyer’s 
idea  of  the  range  of  quality  within  the  grade  basis  first 
used.  Thus,  within  a  single  grade  of  Standard  there 
may  be  a  good  Standard,  an  ordinary  Standard,  or  a 
poor  Standard,  all,  however,  falling  within  the  one 
group  “Standard.” 

Partly  because  of  these  gradations  within  a  grade, 
and  partly  for  the  guidance  of  sellers  and  buyers  whose 
products  are  not  mutually  known,  offers  to  sell  or  buy 
on  a  grade  basis  frequently  require  samples  that  will 
furnish  evidence  as  to  whether  the  seller  and  buyer 
have  a  meeting  of  minds  as  to  the  quality  of  the  goods 
involved  in  the  transaction. 

While  these  grade  designations  have  been  used  in  the 
trade  for  many  years,  efforts  to  establish  commodity 
exchanges  for  transactions  in  foods  upon  the  basis  of 
such  grades  have  not  been  successful.  This  has  been 
due  in  large  part  to  the  fact  that  specifications  for 
these  grades  applicable  on  a  national  basis  have  not 
been  formulated,  and  this  in  turn  is  due  (1)  to  the  in¬ 
herent  difficulty  of  establishing  a  satisfactory  set  of 
national  grades  for  a  product  that  may  differ  so  widely 
because  of  climate,  soil,  and  other  factors,  and  (2)  to 
the  regional  differences  in  consumers’  tastes  and 
preferences. 

VI — Canning  Industry’s  Work  on 
Standards  and  Grades 

The  subject  of  grades  for  canned  food  and  the  pos¬ 
sibility  of  labeling  by  grades,  as  previously  stated,  is 
not  new.  Over  twenty  years  ago  the  canning  industry, 
in  the  belief  that  it  would  be  practicable  to  formulate 
standards  and  grades  for  canned  products  enforcible 
under  the  Food  and  Drugs  Act,  started  investigations 
and  studies  that  have  been  carried  on  ever  since  that 
time.  In  cooperation  with  the  government  offices 
entrusted  with  the  administration  of  the  Act,  standards 
for  certain  products  were  drawn  up  prior  to  1920,  but 
they  were  never  put  into  effect  because  the  enforce¬ 
ment  officials  recognized  that  they  were  inadequate  and 
unenforcible. 

The  first  attempt  having  failed,  a  second  was  made, 
from  which  developed  the  scoring  and  grading  system 
now  used  by  the  Bureau  of  Agricultural  Economics. 

Meanwhile,  the  industry  approached  the  problem 
from  still  another  angle,  that  is,  the  feasibility  of 
formulating  a  minimum  standard  of  quality  for  canned 
foods  that  would  be  enforcible  under  the  Food  and 
Drugs  Act,  along  with  a  labeling  requirement  that 
would  compel  the  labeling  of  canned  foods  below  that 
standard  to  show  that  they  are  low  or  substandard  in 
quality.  The  result  of  this  effort  was  the  McNary- 
Mapes  amendment  of  the  Food  and  Drugs  Act. 


Groups  of  canners,  such  as  state  canners  associations 
and  organizations  of  canners  of  a  single  commodity, 
have  drawn  up  specifications  for  grades  of  various 
products,  these  being  primarily  for  the  purpose  of 
more  accurate  definitions  of  the  grade  terms  long  used 
by  canners  and  distributors  in  their  transactions  with 
each  other.  They  have  not  been  intended,  nor  have 
they  come  into  general  use,  for  the  purpose  of  con¬ 
sumer  labeling  requirements. 

VII — Relation  of  Labeling  to  Standards 
AND  Grades 

So  far  as  canned  and  other  foods  are  concerned,  dis¬ 
tinction  should  first  be  made  between  standards  of 
purity  or  wholesomeness  and  standards  of  quality.  This 
distinction  is  recognized  in  the  McNary-Mapes  amend¬ 
ment  of  the  Food  and  Drugs  Act,  which  provides  for 
the  labeling  of  wholesome,  low-quality  canned  fruits 
and  vegetables  so  as  to  show  that  they  are  wholesome 
but  low  in  quality.  The  Food  and  Drug  Administra¬ 
tion  has  long  had  power  practically  to  establish  stand¬ 
ards  of  wholesomeness  by  determining  limits  which  it 
intends  to  enforce  and  by  prosecution  for  violation  of 
these  limits.  The  McNary-Mapes  amendment  gave  it 
authority  to  establish  for  each  canned  food  other  than 
meat  and  milk  a  single  standard  of  quality.  The  meat 
inspection  service  of  the  Bureau  of  Animal  Industry 
and  the  seafood  inspection  service  of  the  Food  and 
Drug  Administration  are  concerned  primarily  with  the 
wholesomeness  of  raw  materials,  the  sanitary  condi¬ 
tions  of  the  plants,  and  the  processes  used.  Such 
supervision  of  labeling  as  is  connected  with  this  in¬ 
spection  service  relates  to  the  form  of  statement  on  the 
label  regarding  inspection  and  the  correctness  of  other 
statements  made  on  the  label.  In  shrimp  inspection, 
for  example,  if  statements  as  to  size  are  made  on  the 
label,  these  statements  must  be  correct. 

Second,  distinction  should  be  made  between  a  single 
standard  such  as  a  minimum  standard,  and  a  series  of 
standards,  which  in  effect  constitute  a  system  of 
grades.  The  McNary-Mapes  standard  for  each  product 
is  in  effect  a  minimum  standard  of  quality.  The  stand¬ 
ards  used  by  the  Bureau  of  Agricultural  Economics  in 
its  grading  system  are  a  series  of  two  or  more  stand¬ 
ards,  or  grades,  for  each  product.  The  grades  com¬ 
monly  recognized  in  the  canned  foods  trade — Fancy, 
Choice  or  Extra-Standard,  Standard,  or  Substandard- 
are  a  series  of  standards  for  which  precise  specifica¬ 
tions  have  not  been  formulated. 

Third,  a  standard  may  be  (1)  a  set  of  specifications 
covering  physical  and  other  measurable  characteristics, 
(2)  the  opinion  of  an  expert  more  or  less  qualified  to 
pass  judgment,  or  (3)  a  combination  of  specifications 
and  judgment.  The  McNary-Mapes  standards  for 
various  canned  foods  are  specifications  of  characteris¬ 
tics  for  which  there  is  some  physical,  chemical  or  other 
objective  test.  These  specifications,  along  with  the 
provision  for  objective  tests,  are  necessary  to  insure 
that  the  standard  is  precisely  defined,  and  can  there¬ 
fore  be  enforced.  The  grades  commonly  used  in  the 
canned  foods  trade  are  classifications  based  on  the  judg¬ 
ment  of  canners  and  distributors.  They  are  general 
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PHILLIPS  SALES  COMPANY,  Inc. 


Brokers  and!  C 


om  miss  ion 


Gunned  G'oo^s  and  Gannen  Supplies 

Located  in  the  heart  of  Maryland’s  great  packing  industry.  Brokers 
and  representatives  desired  in  all  markets.  Packers’  accounts  solicited. 

CAMBRIDGE  •  MARYLAND.  V.  S.  A. 


THE  1936  DIRECTORY  OF  CANNERS 

Now  Ready!  Enter  your  order  now  for  the  27th  edition.  Compiled  by  the  National  Canners  Aeeociation, 
from  Statistical  Reports  and  such  other  reliable  data. 

Carefully  prepared  and  up-to-date;  lists  corrected  by  Canners  themselves;  verified  by  competent 
authorities.  The  various  articles  packed  and  other  valuable  information  is  given.  Distributed 
free  to  members  of  the  National  Canners  Association.  Sold  to  all  others  at  $2.00  per  copy,  postage 
prepaid.  The  book  that  is  needed  by  all  wholesale  grocers,  brokers,  machinery  and  supplymen, 
salesmen,  and  practically  everybody  interested  in  the  canning  industry.  Get  your  order  in  now. 


National  Canners  Association, 


1739  H.  St.,  N.  W.  Washington,  D.  C. 


PERSONAL  CHECKS  ACCEPTED 


MORRAL  CORN  CUTTER 


Either  Single  or  Double  Cat 


Morral  Combination 
Corn  Cutter 

For  Whole  Crain  or 
Cream  Style 

Morrai  Corn  Husker 

Either  Single  or  Double 

Morral  Labeiing  Machine 

and  other  machinery 

Write  for  catalog  and 
further  particulars 


MORRAL  BROTHERS,  Mortal,  Ohio 


Your  Seed  is  Your  Fortune 

Good  Leonard  Seed — Fine  quality  in  the  can 

CONTRACT  NOW 

PEAS,  BEANS,  CORN,  CUCUMBER,  TOMATO 

and  Other  Seeds  lor  the  Canner. 

LEONARD  SEED  COMPANY 

CHICAGO 


SPEED  UP  FIELD  WORK 

WITH 

SWINGS  5/8  HAMPERS 

Economical  manufacturing  is  best  effected  by  using  machinery  and  supplies 
that  will  do  the  job  for  which  they  are  designed  Best  and  Cheapest. 
Swing’s  i  Bushel  Tomato  Hampers  will  start  your  Tomato  Canning  Oper¬ 
ations  right  because  each  hamper  is  Machine  Stitched  and  is  Inspected  so 
that  Every  One  we  deliver  to  our  customers  will  do  its  job  Best  and  Cheap¬ 
est.  Your  inquiry  will  bring  us  to  see  you  with  samples. 

The  Swings  Company,  Ridgely,  Md. 
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groupings,  subject  to  such  further  qualifications  as  may 
be  needed  for  their  purpose,  which  is  the  arrival  at  a 
mutually  satisfactory  price.  The  standards  of  the 
Bureau  of  Agricultural  Economics  are  based  on  the 
judgments  of  a  grader  with  respect  to  various  char¬ 
acteristics  to  which  are  assigned  arbitrary  weights,  or 
values,  combined  in  some  cases  with  specific  physical 
or  other  objective  tests.  The  chief  factors  in  these 
grades  are  (1)  the  grader’s  personal  judgment  and  the 
arbitrary  weight  given  to  each  characteristic  on  which 
he  bases  judgment,  and  (2)  the  arbitrary  placing  of 
the  dividing  line  between  the  different  grades. 

As  regards  labels  for  canned  foods  in  relation  to 
standards,  grades,  inspection,  etc.,  it  has  been  stated 
that  the  Food  and  Drugs  Act  now  provides  only  that 
on  labels  used  the  net  weight  of  the  contents  shall  be 
stated,  that  the  label  shall  not  be  deceptive,  and  that 
the  products  for  which  standards  have  been  promul¬ 
gated  under  the  McNary-Mapes  amendments  shall,  if 
below  that  standard,  be  appropriately  labeled.  Meat 
products  (cattle,  sheep,  goats  and  swine)  are  required 
to  carry  a  statement  on  their  labels  to  show  that  they 
have  been  inspected.  Seafoods  inspected  by  the  Food 
and  Drug  Administration  may  carry  on  the  label  a 
statement  to  that  effect. 

VIII — Descriptive  Labeling 
The  descriptive  labeling  plan  proposed  by  the  can¬ 
ning  industry  and  now  in  course  of  development  is  a 
new  approach  to  the  solution  of  the  labeling  question. 
Briefly  stated,  this  plan  provides  for : 

1.  Placing  on  the  label  terms  descriptive  of  such 
of  the  quality  characteristics  of  the  product  as  can 
be  precisely  defined  or  objectively  measured  or 
tested. 

2.  Standardization  of  these  terms  so  as  to  insure 
their  uniform  use  by  the  industry,  and  to  facilitate 
enforcement  of  their  proper  use  by  the  food  law 
authorities. 

3.  Use  of  these  descriptive  terms  as  rapidly  as 
terms  can  be  agreed  upon  and  adopted,  thus  making 
it  unnecessary  to  delay  label  improvement  until 
terms  for  all  the  quality  characteristics  of  a  product 
are  determined. 

4.  Research  to  develop  satisfactory  tests  for  char¬ 
acteristics  that  cannot  be  defined  or  measured  by 
tests  now  available. 

Reference  to  what  has  been  stated  regarding  the 
McNary-Mapes  standards  and  the  ABC  grades  reveals: 

1.  That  the  descriptive  labeling  plan  is  based  on 
the  same  principles  that  the  Food  and  Drug  Adminis¬ 
tration  adopted  in  formulating  the  McNary-Mapes 
standard,  that  is,  use  of  precise  definitions  and  speci¬ 
fications  for  which  there  is  some  physical  or  other 
objective  tests,  which  eliminates  from  the  standards 
any  factor  of  personal  judgment  and  which  insures 
the  enforcibility  of  the  standards. 

2.  That  the  descriptive  labeling  plan  furnishes  in¬ 
formation  on  individual  factors  going  to  make  up 
quality  without  attempting,  as  the  ABC  system  does, 
to  arrive  at  a  collective  judgment  on  all  these  char¬ 


acteristics,  which  collective  judgment  may  or  may 
not  accord  with  the  individual  consumer’s  idea  of 
the  relative  importance  of  the  various  characteristics. 

Conclusion 

Present  government  inspection,  as  exemplified  in  the 
meat  and  seafood  inspection  services,  has  to  do  with 
(1)  wholesomeness  of  raw  materials;  (2)  sanitary 
conditions  of  factories  and  (3)  adequacy  of  processes 
used.  This  inspection  draws  a  line  between  products 
conforming  to  regulations  and  those  not  conforming. 
It  is  not  concerned  with  the  relative  qualities  of  prod¬ 
ucts  suitable  for  sale  and  consumption.  Therefore, 
such  inspection  does  not  furnish  a  basis  for  grading,  or 
for  labeling  according  to  grade,  for  the  guidance  of  the 
consumer. 

Government  grading  of  canned  foods  as  exemplified 
by  the  Bureau  of  Agricultural  Economics  is  an  examin¬ 
ation  of  samples  of  finished  products.  It  is  not  inspec¬ 
tion  of  raw  materials,  factory  sanitation,  or  adequacy 
of  processes.  It  is  essentially  an  examination  of 
finished  products  to  determine  their  relative  market 
values  as  measured  by  the  grading  system  employed.  It 
furnishes  a  basis  for  labeling  only  on  the  assumption 
(1)  that  the  grading  method  it  uses  provides  a  basis 
acceptable  to  the  Food  and  Drug  Administration  for 
the  enforcement  of  proper  labeling  and  (2)  that  grades 
devised  primarily  for  trade  use  are  a  satisfactory  and 
adequate  guide  for  individual  consumers. 

As  to  the  first  assumption,  the  Food  and  Drug  Ad¬ 
ministration  permits  the  use  of  labels  of  the  “Grade 
A,”  “Grade  B,”  and  “Grade  C”  designations  of  the 
Bureau  of  Agricultural  Economics,  but  it  does  not  per¬ 
mit  the  use  of  the  prefix  “U.  S.”  with  these  grade 
designations,  unless  the  products  are  packed  in  the 
presence  of  a  government  inspector  and  officially 
graded  as  indicated.  Moreover,  the  Food  and  Drug 
Administration  does  not  accept  the  grading  methods  of 
the  Bureau  of  Agricultural  Economics  as  its  basis  for 
determining  what  products  are  substandard  under  the 
McNary-Mapes  amendment  to  the  Food  and  Drugs  Act. 
In  brief,  the  government  office  whose  duty  is  to  enforce 
the  food  laws  accepts  the  grading  system  and  grade 
designations  of  the  Bureau  of  Agricultural  Economics 
on  the  same  basis  as  it  does  other  statements  on  labels, 
that  is,  on  the  responsibility  of  the  individual  canner 
or  canned  food  distributor.  It  is  certainly  a  reasonable 
conclusion  that,  if  the  basis  of  the  ABC  grades  of  the 
Bureau  of  Agricultural  Economics  were  sound  from 
the  standpoint  of  food  law  enforcement,  the  govern¬ 
ment  office  administering  the  food  laws  would  accept 
the  ABC  grades  for  purposes  of  enforcing  the  McNary- 
Mapes  amendment.  The  only  other  conclusion  is  that 
the  ABC  system  does  not  have  such  a  basis  as  to  make 
grade  labeling  by  that  system  enforcible. 

As  to  the  second  assumption,  it  has  been  pointed  out 
that  the  grade  designation  under  the  ABC  system  is  a 
symbol  represening  what  would  be  the  consumer’s 
judgment  on  all  the  individual  characteristics  of  the 
product  —  tenderness,  consistency,  sweetness,  color, 
flavor,  etc.  Necessarily  the  relative  importance  as- 
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signed  to  each  characteristic  in  arriving  at  this  collec¬ 
tive  total  must  be — and  is — determined  arbitrarily. 
Another  way  of  putting  it  is  that  the  system  is  based 
on  the  idea  that  there  is  such  a  thing  as  a  standardized 
taste  or  preference  in  foods. 

The  real  issue  in  the  discussion  of  labeling  is  not 
whether  something  should  be  done  to  give  the  con¬ 
sumer  more  information  on  the  label,  but  how  that  in¬ 
formation  can  best  be  given,  from  the  standpoint  of 
the  consumer,  the  canning  industry,  and  food  law 
enforcement. 

As  regards  the  consumer,  there  is  a  choice  to  be 
made  between  (1)  symbolic  labels,  such  as  the  ABC 
system,  with  canned  food  divided  into  three,  four,  or 
five  grade  groups  on  the  judgment  of  an  individual 
grader,  and  (2)  descriptive  labels,  which  furnish  in¬ 
formation  in  the  individual  characteristics  of  the  prod¬ 
uct  so  that  the  consumer  may  exercise  her  own  judg¬ 
ment,  do  her  own  selecting,  in  fact,  in  the  light  of  her 
own  tastes  and  preferences. 

As  regards  the  canning  industry,  there  is  a  choice  to 
be  made  between  (1)  labeling  such  as  provided  by  the 
ABC  system  with  its  classification  of  a  product  into 
several  grade  groups  that  will  inevitably  be  associated 
with  price,  which  would  make  it  necessary  for  the  in¬ 
dustry  to  pack  largely  to  a  price  basis — ^that  is,  the 
lowest  quality  and  lowest  cost  permissible  for  a  given 
group — and  which  would  tend  to  lower  the  general 
level  of  quality;  and  (2)  descriptive  labeling,  which 
provides  an  incentive  to  quality  packing  by  providing 
that  exact  information  on  each  quality  characteristic 
be  placed  on  the  label. 

As  regards  food  law  enforcement,  a  choice  is  to  be 
made  between  ( 1 )  grade  labeling  like  the  ABC  system, 
which  admittedly  lacks  the  sound  basis  for  enforce¬ 
ment  found  in  the  McNary-Mapes  standards  and  (2) 
descriptive  labeling  which  has  as  its  basis  the  very 
principle  established  by  the  government  in  formulating 
the  McNary-Mapes  standards,  that  is,  precise  defini¬ 
tions  and  objective  tests  that  will  stand  up  in  court. 

In  conclusion,  it  should  be  emphasized  that  the  can¬ 
ning  industry  has  a  long  record  of  constructive  effort 
on  the  grading  and  labeling  problem,  that  it  originated 
the  plan  for  consumer  protection  through  the  McNary- 
Mapes  amendment  establishing  the  compulsory  labeling 
of  substandard  canned  foods,  that  it  recognizes  there  is 
no  panacea  for  the  labeling  problem,  and  that  real 
progress  comes  not  from  wishful  thinking  or  purpose¬ 
ful  propaganda,  but  from  constructive  investigation 
and  research  based  on  sound  principles. 


KRAUT  PACKERS  MEET 

HE  annual  meeting  of  the  National  Kraut  Packers 
Association  held  at  the  Hotel  Rieger,  Sandusky, 
Ohio,  on  July  8th,  1936,  was  well  attended.  After 
the  report  of  the  several  standing  committees,  crop  and 
weather  conditions  were  discussed  which  revealed  that 
the  drought  had  caused  a  large  amount  of  late  setting 
of  cabbage  plants,  that  canner  members  were  still 
planting,  that  many  intended  acres  had  been  aban¬ 
doned,  and  that,  of  those  that  had  been  set,  many 
plants  had  perished  and  more  would  be  lost  unless  rain 
came  very  soon.  The  intended  acreage  is  greatly  re¬ 
duced  and  the  remaining  with  poor  stands  must  have 
excellent  growing  conditions  to  produce  even  a  fair 
tonnage  at  cutting  time  this  fall. 

The  Robinson-Patman  Bill  was  discussed.  It  was 
reported  that  some  canners  had  already  notified  their 
buyers  that  they  would  cease  to  allow  unearned  broker¬ 
age,  extra  label  or  advertising  allowance,  free  deals, 
etc.,  from  June  19,  1936.  The  following  resolution  was 
passed :  It  is  resolved  that  the  Members  of  this  Associa¬ 
tion  go  on  record  as  desiring  to  observe  the  provisions 
of  the  Robinson-Patman  Act  as  interpreted  by  the 
Counsel  of  the  National  Canners  Association,  either  on 
the  present  analysis  or  any  future  analysis  they  may 
work  out,  to  the  best  of  their  knowledge  and  ability. 

The  Walsh-Healey  Bill  covering  the  sale  of  sauer¬ 
kraut  to  the  Government  was  explained.  It  was  re¬ 
ported  that  it  did  not  cover  any  transaction  of  any  sale 
to  the  Government  except  when  the  sale  amounted  to 
$10,000  or  more. 

The  Association  unanimously  passed  the  following 
Memorial  resolution: 

WHEREAS,  The  All-Wise  Being,  the  Father  of  the 
Universe,  has  again  visited  our  industry  and  removed 
from  our  midst  one  of  our  most  highly  respected  and 
loyal  members,  who  will  be  sadly  missed  by  our  organi- 
tion,  George  Walter  Morley  of  the  Saginaw  Kraut  Com¬ 
pany,  Saginaw,  Michigan, 

THEREFORE  BE  IT  RESOLVED,  That  the  Associa¬ 
tion,  being  deeply  sensible  of  the  great  loss  of  its  dear 
friend  and  member,  does  hereby  subscribe  that  this 
resolution  be  adopted  and  spread  upon  the  minutes  of 
the  meeting  and  a  copy  be  sent  to  his  bereaved  family. 

The  Nominating  Committee  made  the  following 
report: 

President — ^Lon  P.  Flanigan,  Seneca  Kraut  &  Pickling 
Co.,  Geneva,  N.  Y. 

Vice-President — R.  C.  Duncan,  Cleveland  Kraut  & 
Pickling  Co.,  Huron,  Ohio. 

Secretary-Treasurer — ^Roy  Irons,  Clyde,  Ohio. 

Trustees — A.  E.  Slessman,  Fremont  Kraut  Co.,  Pitts¬ 
burgh,  Pa. ;  Martin  Meeter,  Meeters,  Inc.,  Lansing,  HI. ; 
E.  D.  Naylor,  Castle  Co.,  Lyons,  N.  Y. ;  John  M.  Stroup, 
Empire  State  Pickling  Co.,  Phelps,  N.  Y. ;  Henry  Ham¬ 
ilton,  Hamilton  &  Sons  Canning  Co.,  New  London,  Wis. 

The  above  were  unanimously  elected. 

The  matter  of  the  next  meeting  was  discussed  and 
upon  motion,  duly  seconded,  it  was  resolved  that  the 
Association  meet  in  Racine,  Wisconsin,  subject  to  the 
call  of  the  President,  some  time  during  the  month  of 
September. 

(Continued  on  page  28) 
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Why  Pack  entirely  by  hand? 

When  a  Substantial  Reduction  in  Operating  Cost 

is  possible  with  a 

^‘MASTER  BUILT”  SEMI  -  AUTOMATIC  FILLER 


CAN  BE  FURNISHED  WITH 
ADJUSTABLE  FILLING 
HOPPER -THEN  GRAVITY  DOES 
95%  OF  THE  JOB. 


FURNISHED  WITH  FLAT  TOP  OR 
RECESSED  BOWL,  BOTH  EASILY 
REMOVED  AND  CHANGED 
FOR  VARIOUS  SIZES  OF  CANS. 


COMPLETE  STOCK  OF  ALL  SIZES  CARRIED 


Our  Hand  Pack  Filler  as  shown  is  used  for  a  large  variety  of  Fruits  and 
Vegetables,  String  Beans,  Tomatoes,  Beets,  Berries  Kraut,  etc. 

HANSEN  CANNING  MACHINERY  CORPORATION 


California  Representatiye: 

KING  SALES  &  ENGINEERING  CO. 
206-210  First  Street 
San  Francisco,  California 


CEDARBURG,  WISCONSIN,  U.S.A. 


Intermoantain  Representative : 
JAMES  Q.  LEAVITT  COMPANY 
1955  1st  Avenue  South,  Seattle,  Washington 
Also  1523  Twenty-seventh  SL,  Ogden,  Utah 


Hamachek  Pea  Hullins  Equipment 

1 

.  ^^UR  entire  organization  specializes  in  the  manufacture 
and  service  of  Green  Pea  and  Lima  Bean  Hulling 
Machinery,  We  do  not  make  any  machinery  for  inside 
of  a  canning  plant  to  divide  our  efforts. 

Our  line  of  Pea  Hulling  Machinery  is  complete  and 
includes  Viners,  Viner  Feeders,  Viner  Power  Units,  En¬ 
silage  Distributors,  Steel  Viner  Sheds,  and  Galvanized 

Field  Boxes  for  shelled  peas. 

May  we  help  you  improve  your  pea  or  lima  bean  pack  - 
and  your  profits? 

FRANK  HAMACHEK  MACHINE  COMPANY 

Kewaunee,  Wisconsin 

Established  1880  Incorporated 

1924 

July  20, 19S6 
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THE  MARKETS 

IN  LEADING  CANNED  FOODS  CENTERS 

WEEKLY  REVIEW 


The  Heart  of  the  Vegetable  Canning  Region  in  the  Heat  and 
Drought  Crip — Bean  Canning  Progressing — Some  Market  Prices 
Out  of  Line — ^Tomato  Prices  Oblivious  of  Drought  or 
Heat — Corn  Prices  On  Way  Up. 

STUDY  THE  MAP — The  daily  papers  and  the  Gov¬ 
ernment  crop  reports  all  speak  of  “horse  feed,” 
not  human  food,  when  commenting  on  the  effects 
of  the  drought  and  terrific  heat.  As  a  canner — or 
broker — or  distributor — note  that  the  drought  and  the 
killing  (of  humans  over  4,000  to  date)  heat  covers 
from  Michigan  at  the  top — and  adjacent  Canada  as 
well — and  runs  on  down  the  great  Mississippi  Valley, 
branching  over  through  the  Ozarks,  Kentucky  and 
Tennessee  into  Virginia  and  the  South  Atlantic  States. 
That  is  the  great  vegetable  canning  region  of  the 
country.  Do  you  realize  that?  Only  the  early  planted 
crops  are  “standing”  the  strain  at  all,  and  some  sec¬ 
tions  have  been  dry  for  so  long  that  early  crops  could 
not  get  started.  There  is  no  hysteria  evidenced  by  the 
canners  of  that  great  region ;  they  are  making  the  best 
of  it,  as  our  crop  reports  show.  As  Secretary  Wallace 
radioed  the  other  night,  there  will  be  no  starvation 
from  blighted  crops,  but  the  man  who  thinks  “there 
will  be  plenty  of  canned  foods”  under  such  conditions 
as  these  is  plain  dumb.  Moreover,  we  have  the  balance 
of  July  and  all  of  August  to  get  over  before  killing  heat 
and  drought  can  be  counted  out  of  the  picture.  August 
is  very  likely  to  present  another  such  visitation  as  July 
has  done,  and  maybe  worse. 

This  is  said  not  to  “bull”  the  canned  foods  market, 
but  to  make  you  think,  in  the  hope  that  if  you  have 
not  sold  yourself  out  on  futures,  you  may  get  a  paying 
price.  More  canners  have  heeded  the  warning  against 
selling  futures  this  year  than  ever  before,  we  believe. 
The  warning  was  so  plain  as  to  be  unavoidable,  and 
why  all  did  not  heed  it  can  only  be  explained  by  them¬ 
selves,  and  it  would  be  interesting  to  learn.  The  sea¬ 
son  is  unrolling  true  to  predictions. 

OPERATIONS — In  this  immediate  section,  and  in 
others  as  well,  they  are  busy  canning  wax  beans,  and 
the  green  beans  are  following  right  on.  As  with  peas 
the  quality  is  pronounced  very  fine,  and  the  crop  and 
pack  short.  Pennsylvania  is  quoting  its  best  grades  of 
wax  beans:  2’s  at  $1.15,  lO’s  at  $5.40  for  whole  beans; 
and  cuts  at  95  cents  and  $4.50;  extra  standard  2’s  at 
90  cents  and  lO’s  at  $4.50.  Green  beans  at  80  cents 
and  lO’s  at  $4.00. 

We  have  in  front  of  us  Neal  Canneries,  Inc.,  Hur- 
lock,  Maryland  (on  the  ’Shore),  prices  and  they  read: 


Fancy  3-sieve  cut  (21/64)  2’s . 95  lO’s.. ..$5.00 

Ex.  Std.  4-5  sieve  cut,  2’s . 70  lO’s.. ..$4.00 

Standard  4-5  sieve  cut,  2’s . 65  lO’s. ...$3.00 

There  is  too  big  a  difference  between  the  prices  of 
Fancy  and  Extra  Standards,  and  too  little  difference 
between  Extra  Standards  and  Standards  prices.  How 
can  buyers  possibly  gauge  the  market  with  prices  such 
as  these  quoted? 

Extra  standard  tomatoes  continue  to  be  quoted  at: 
45  cents,  75  cents,  $1.05,  $1.15  and  $3.25 ;  standards  at 
421/^  cents,  62V^  cents,  971/2  cents,  $1.05  and  $3.00  for 
I’s,  2’s,  21/^’s,  3’s  and  lO’s.  They  look  ridiculously  low 
to  us,  and  like  a  mighty  good  “spec”  for  some  of  the 
idle  money  we  hear  so  much  about.  There  is  not  the 
slightest  trace  of  heat  or  drought  damage  in  such 
prices.  When  they  learn  of  this  visitation  they  will 
probably  be  all  sold  out  on  futures. 

LIMA  BEANS — Over  on  the  ’Shore  they  are  quoting 
Tiny  Green,  30/64  2’s  at  $1.35;  lO’s,  $6.25;  small  green 
34/64  2’s  at  $1.20,  lO’s  $5.50;  medium  green,  larger, 
2’s  at  $1.10,  lO’s,  $5.00;  mixed  green  and  white,  2’s, 
85c;  lO’s,  $4.25,  all  to  be  packed,  or  in  other  words, 
futures,  as  spots  are  all  gone.  The  early  drought  made 
it  hard  to  get  the  crop  started,  reduced  the  acreage, 
and  though  better  weather  conditions  have  prevailed 
since,  the  lima  bean  crop  is  by  no  means  out  of  the 
woods. 

PEAS — Every  week  reduces  the  figures  on  the  esti¬ 
mated  pea  packs  of  Wisconsin  and  New  York,  last  week 
knocking  off  about  two  million  cases.  The  buyers, 
however,  are  making  much  of  the  Northwestern  pea 
pack,  a  new  and  rapidly  rising  pea  region.  But  pea 
canners  are  stiffening  their  backbones  as  they  should 
and  except  for  some  local  canners,  85  cents  seems  to 
be  bottom  for  standards,  with  other  grades  at  propor¬ 
tional  prices.  Peas  will  grow  stronger  as  the  pack 
nears  its  end.  The  quality  continues  to  hold  up  well, 
and  the  carryover  which  was  about  all  standards,  will 
be  needed  to  supply  that  demand,  and  at  prices  show¬ 
ing  fair  profits  over  old  prices. 

CORN' — Canners  of  this  commodity  see  what  the 
heat  and  drought  are  doing  and  they  are  not  gambling 
against  Nature.  Prices  have  firmed  up  everywhere 
and  we  have  probably  seen  the  lowest  prices  for  this 
item  this  year.  Spot  corn  is  well  cleaned  up  in  this 
section,  most  canners  are  out  of  the  market.  Future 
prices  are  moving  up  to  a  parity  with  spots,  as  canners 
seem  well  sold  up  and  can  take  no  more  business.  Yet 
there  are  offerings  of  strictly  fancy  whole  grain  Golden 
Bantam  corn  at  $1.00  factory!  Or  the  buyer  can  take 
Country  Gentleman  at  the  same  price,  or  fancy  Shoe- 
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peg.  The  market  seems  to  have  levelled  off  some  of  the 
real  or  imaginary  differences. 

OUR  SYMPATHIES — ^We  are  without  the  usual 
California  Market  letter  this  week,  because  our  faith¬ 
ful  correspondent,  who  never  misses  a  week,  and  al¬ 
ways  furnishes  an  interesting,  informative  lot  of  mar¬ 
ket  news,  lost  his  fine  old  father  last  week.  Some  years 
ago  both  were  engaged  in  fruit  raising  near  San  Jose, 
California,  and  held  commanding  respect  as  progres¬ 
sive  horticulturists.  Recently  the  father  has  lived  at 
ease  with  a  daughter  and  our  correspondent  has  been 
busy  in  San  Francisco.  Our  sympathies  go  out  to  him 
on  his  heavy  loss,  but  congratulations,  too,  for  having 
had  such  a  splendid  Mentor  over  the  many  years.  He 
was  nearing  90  and  died  with  the  respect  of  all  men. 
May  his  soul  rest  in  peace. 

JK  Jit 

NEW  YORK  MARKET 

By  “New  York  Stater” 

Special  Correspondent  of  “The  Canning  Trade” 

Drought  Taking  Heavy  Toll — New  Salmon  Arrives  at  Shaded 
Prices — Peach  Drive  Successful — Cherry  Crop  Short — ^Tomatoes 
Firmer — Pea  Prices  Withdrawn,  Prorating  Deliveries — Corn  on 
Rise — Packers  Fear  For  Kraut  Pack. 

New  York,  July  17,  1936. 

HE  SITUATION — Reports  of  drought  damage  to 
canning  crops  held  the  spotlight  this  week,  with  in¬ 
dications  pointing  to  severe  damage  to  peas  and 
corn  and  some  small  fruits,  notably  cherries,  in  the 
mid-west  and  in  some  of  the  eastern  canning  sections. 
Withdrawals  by  canners  in  the  areas  affected  have  been 
general.  In  the  spot  market,  the  principal  develop¬ 
ments  were  further  reductions  in  salmon  prices,  re¬ 
flecting  the  arrival  of  new  pack  from  Alaska,  and  a 
firming  up  in  the  market  for  some  vegetables  and 
carryover  California  canned  fruits. 

THE  OUTLOOK — Fruit  canners  are  deferring  the 
announcement  of  formal  opening  prices,  probably 
until  after  the  industry  has  been  given  further  oppor¬ 
tunity  to  study  the  workings  of  the  Robinson-Patman 
bill,  which  will  affect  many  future  contracts  already 
on  canners’  books.  Distributors  were  covering  on  peas, 
beans,  and  some  other  vegetables  in  the  south  last 
week,  and  are  expected  to  extend  this  coverage  unless 
the  crop  outlook  in  the  midwest  should  take  a  decided 
turn  for  the  better. 

SALMON — ^With  new  pack  coming  down  to  Seattle 
in  small  lots,  the  market  for  reds  has  been  prompt  to 
reflect  the  increased  stocks,  and  offerings  are  cur¬ 
rently  being  made  at  $2.10,  which  compares  with  a 
range  of  $2.15  to  $2.25  a  week  ago,  and  a  flat  price  of 
$2.35  only  a  few  weeks  back.  Chums  are  available  at 
92V-2  cents  for  prompt  shipment,  which  is  214  cents 
under  the  previous  asking  price.  Quotations  for  other 
grades  unchanged. 

PEACHES — The  sales  drive  on  the  canned  peach 
carryover  appears  to  have  been  more  successful  than 
its  sponsors  envisaged,  and  current  reports  are  that 


standard  2i/^  clings  are  virtually  unobtainable  from 
first  hands.  Choice  are  somewhat  firmer  at  $1.35  to 
$1.45,  with  fancy  holdings  at  $1.50  to  $1.55,  all 
f.  o.  b.  California  canneries.  No.  10s  are  meeting  with 
more  demand,  with  canners  quoting  solid  pack  pies  at 
$4.25  to  $4.50,  waters  at  $3.35  to  $3.75,  standards  at 
$4.50  to  $4.60,  choice  at  $4.85  to  $5.20,  and  fancy  at 
$5.25  to  $5.55,  the  top  prices  in  each  instance  apply¬ 
ing  to  the  better  known  packers’  brands. 

’COTS — Packers  are  delaying  the  announcement  of 
formal  opening  prices  on  apricots,  pending  more 
stabilization  in  the  market  for  the  fresh  fruit.  On 
tentative  openings,  standard  2i/os  have  been  quoted  at 
$1.25  and  choice  at  $1.40  to  $1.45.  Prices  on  carry¬ 
over  apricots  are  well  maintained. 

R.  S.  P.  CHERRIES — Reports  from  scattered  can¬ 
ning  sections  indicate  that  with  a  short  crop  this  year, 
and  active  bidding  in  the  fresh  fruit  market,  the  pack 
of  canned  red  cherries  will  be  very  much  below  normal. 
Canners  are  refraining  from  quoting  until  they  have  a 
more  definite  line  on  packing  costs  and  probable 
production. 

TOMATOES — The  market  for  spots  in  the  south  has 
firmed  up  somewhat  during  the  week,  and  buying  has 
been  more  active  as  distributors  find  that  the  early 
pack  will  not  be  as  liberal  as  had  been  looked  for.  Chain 
stores  are  reported  active  buyers,  anticipating  possible 
shortages  from  the  pack  of  1936.  The  markets  in  the 
midwest  and  on  the  Coast  are  sharing  the  renewed 
firmness  evident  in  the  East. 

PEAS — It  is  anybody’s  market  on  new  pack  fancy 
peas  at  the  moment,  with  many  midwestern  canners 
entirely  withdrawn  from  the  market,  pending  a  survey 
of  drought  damage  to  the  growing  crop.  In  some  sec¬ 
tions  of  Wisconsin,  damage  to  sweets  is  running  above 
65  per  cent.  Some  canneries  are  reporting  only  18 
cases  to  the  acre  from  late  peas.  Pro-rate  deliveries  of 
Alaskas  are  being  made  by  some  canners,  and  short 
deliveries  of  the  late  pack  appear  a  certainty,  with  a 
scarcity  of  fancy  siftings  looming.  With  the  midwest 
turning  out  poorly,  buyers  locally  have  placed  addi¬ 
tional  carlot  business  with  northwestern  canners,  and 
the  higher  grades  from  the  new  pack  in  the  south  are 
coming  in  for  more  attention. 

CORN — This  product  is  likewise  beginning  to  re¬ 
flect  firmness  due  to  drougth  conditions  in  the  midwest, 
and  a  firmer  market  for  the  eastern  pack  is  looked  for 
unless  weather  conditions  in  the  western  canning  corn 
belt  take  a  decided  turn  for  the  better.  Crops  have 
already  been  badly  affected  by  extreme  heat  and  lack 
of  moisture.  Distributors  are  beginning  to  pick  up 
standard  and  extra  standard  spot  corn  wherever  avail¬ 
able  at  attractive  prices  to  round  out  their  stocks  and 
assortments,  and  Maine  corn  of  the  new  pack  is  coming 
in  for  increased  attention  by  the  private  label 
distributors. 

BEANS — Southern  packers  are  getting  a  better 
business  on  new  pack  standard  cut  green  beans,  and 
the  market  is  stronger  with  671/2  cents  bottom  on  2s, 
and  canners  talking  a  70  to  75  cent  market.  No.  10s 
are  also  coming  in  for  increasing  attention,  at  $3.25 
per  dozen  at  canneries,  with  a  few  scattered  offerings 
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at  $3.15.  Midwestern  distributors  are  reported  to  have 
turned  to  the  east  for  supplies  this  season,  to  round 
out  inventories  normally  made  up  of  packs  from  other 
sections,  where  adverse  weather  has  cut  production 
this  year. 

KRAUT — The  pack  outlook  is  exceedingly  unfavor¬ 
able,  according  to  reports  received  here.  According  to 
one  canner,  “should  the  drought  continue,  we  may  have 
practically  no  crop  at  all,  such  as  occurred  in  1916, 
when  canned  sauerkraut  sold  for  $2.50  per  dozen.  Such 
little  cabbage  as  is  now  being  harvested  in  the  United 
States  is  bringing  such  high  prices  that  if  it  were  put 
into  canned  kraut,  the  manufacture  would  be  substan¬ 
tially  more  than  $2.00  per  dozen  for  No.  2^/2”  Limited 
quantities  of  last  year’s  pack  of  sauerkraut  are  re¬ 
ported  offering  at  85  cents  per  dozen  for  2^/),  721/2 
cents  for  2s,  62i/^  cents  for  Is,  and  $2.75  for  lOs,  all 
f.  o.  b.  cannery,  for  shipment  by  New  York  State 
packers. 

Jf  Jt 

CHICAGO  MARKET 

By  “Illinois” 

Special  Correspondent  of  “The  Canning  Trade" 

Comments  on  Unseasonable  Weather — Strictly  Sellers’  Market, 
Buying  at  Standstill — Considerable  Future  Business  Recorded — 
Wisconsin  Sweet  Pea  Crop  a  Failure — Prices  Advancing,  Strong 
Market  Prevails — Robinson-Patman  Law. 

Chicago,  Ill.,  July  17,  1936.  ' 

General  conditions  —  During  the  recent 
Republican  Convention  at  Cleveland,  we  heard 
a  great  deal  about  the  “three  long  years”  and 
at  the  Democratic  National  Convention  at  Philadelphia, 
we  heard  a  great  deal  of  the  “twelve  long  years.”  Our 
political  friends  haven’t  anything  on  the  past  11  days 
of  sizzling,  torrid,  intolerable  and  blistering  heat  that 
has  prevailed  throughout  the  entire  Mississippi  Valley. 
Chilled  air  from  the  North  Pacific  Ocean  which  is  sup¬ 
posed  to  be  headed  Eastward,  promises  relief  within 
the  next  24  hours.  If  it  comes,  everyone  in  these  parts 
will  most  reverently  say  “Amen.” 

The  continued  drought  and  the  high  temperatures 
have  played  havoc  with  everything  in  the  agricultural 
line  and  regardless  of  how  soon  relief  comes,  the  toll 
will  have  been  great  and  there  is  now  no  longer  dan¬ 
ger  of  any  pack  of  canned  foods  being  too  large  for 
normal  consumption  the  coming  year. 

THE  MARKET — Strictly  speaking,  it  is  a  seller’s 
market.  The  large  majority  of  canners  in  Ohio,  In¬ 
diana,  Illinois,  Wisconsin,  Michigan,  and  Iowa,  are 
completely  withdrawn  from  the  market  on  all  season¬ 
able  items.  Well  posted  authorities  maintain  that  this 
year’s  drought  is  more  widespread  than  that  of  two 
years  ago,  and  there  are  some  in  the  trade  who  stoutly 
maintain  that  in  the  very  face  of  the  large  packs  of 
1935,  the  major  items  in  vegetables  this  year  will  reach 
the  same  levels  as  prevailed  in  1934.  To  refreshen  the 
reader’s  mind,  it  might  be  well  to  say  that  in  1934,  No. 


2  tin  standard  Early  June  peas  advanced  to  $1.15, 
and  No.  2  tin  standard  corn  to  $1.00. 

TOMATOES — The  market  has  been  active.  Large 
and  liberal  buying  has  ruled.  It  is  reported  that  over 
200,000  cases  No.  2  tin  standard  tomatoes  have  been 
sold  out  of  Indiana  during  the  week  under  review.  The 
early  sales  were  made  at  671/4  cents.  Then  the  market 
advanced  to  70  cents,  and  today,  it  is  721/4  cents,  with 
buying  still  continuing.  No.  2V2  tins  are  practically 
cleaned  up,  but  where  located  in  the  extra  standard 
grade,  command  $1.20.  No.  10  tins  have  not  been  in 
such  great  demand  compared  with  No.  2  tins,  but  the 
going  price  is  $3.00  to  $3.25  Indiana  factory. 

Considerable  future  business  has  also  been  recorded 
on  the  basis  of  70  cents  for  No.  2  tin  standards  f.  o.  b. 
Indiana  factory.  The  better  grade  canners  maintain  a 
75  cent  price  and  claim  that  business  from  old  estab¬ 
lished  customers  has  been  booked  at  that  level.  Pros¬ 
pects  for  a  tomato  crop  in  Indiana  are  considerably 
below  normal,  especially  in  the  Southern  part  of  the 
State.  In  the  Central  and  Northern  part,  there  are 
some  good  spots,  but  as  a  whole,  it  is  inconceivable  that 
a  normal  production  will  be  had. 

PEAS — Wisconsin  has  had  another  hard  blow.  It’s 
sweet  pea  crop  was  just  as  near  a  failure  as  one  could 
figure  it.  Canner  after  canner  in  that  state  did  not 
average  15  to  20  cases  of  sweets  to  the  acre,  when  an 
average  yield  is  easily  100  cases  or  more.  A  few  of 
the  Northern  Wisconsin  canners  have  not  yet  started 
on  sweets,  but  unless  their  pack  is  unexpectedly  large, 
the  trade  can  take  it  as  a  sure  thing  that  Wisconsin’s 
sweet  pack  this  year  will  not  equal  that  of  1935  which 
was  a  near  failure.  This  great  shortage  together  with 
the  Alaska  pack  running  less  than  last  year,  has  made 
for  a  very  strong  market,  and  $1.00  peas  for  No.  2 
standards  is  freely  predicted.  Buyers  are  slow  enter¬ 
ing  the  market.  Considerable  business  has  been 
recorded  on  No.  2  tin  extra  standard.  No.  2  sieve  and 
No.  3  sieve,  Alaskas.  No.  10  tins  are  being  sought 
after.  All  in  all  while  the  market  is  not  as  active  as 
it  should  be  under  the  extreme  adverse  crop  and  pack 
conditions,  canners  are  holding  for  high  levels  and  are 
confident  that  a  little  later  on  the  buyer  will  be  more 
than  willing  to  pay  same. 

CORN — If  one  can  secure  any  No.  2  tin  spot  stand¬ 
ard  corn  throughout  the  Mississippi  Valley,  there 
would  be  anxious  buyers  for  same.  A  week  ago  the 
market  was  70  cents.  Today,  it  is  85  cents  with  prac¬ 
tically  no  sellers  except  a  few  second-hand  lots.  Some 
of  the  enthusiasts  and  overly  optimistic  sellers  claim 
that  $1.00  market  is  in  sight. 

Every  corn  canner  in  these  parts  has  withdrawn 
from  the  market.  Prospects  are  very  poor,  the  crop 
has  been  definitely  hurt.  The  early  crop  particularly 


gCDTT  yiNED 


SCOTT  IMPROVED  YINERS^VINER  FEEDERS 

founders  of 

HYDRAULIC  CONVEYING  EQUIPMENT 


THE  SCOTT  VINER  CD.  COLUMBUS, □ 


26 


THE  CANNING  TRADE 


July  20, 19S6 


will  amount  to  but  little.  With  good  rainfall  within 
the  next  few  days,  the  late  crop  might  spell  a  recovery. 

GREEN  AND  WAX  BEANS— The  market  in  Mary¬ 
land  has  advanced  practically  10  cents  per  dozen.  The 
drought  and  intense  heat  has  hurt  the  green  and  wax 
beans  up  in  Wisconsin  and  Michigan.  Canners  of  these 
items  are  also  practically  withdrawn  from  the  market 
and  buyers  are  finding  it  difficult  to  cover  their  wants 
at  75-80  cents  factory  for  the  standard  cut  green  or 
cut  wax  grades.  The  market  is  active  with  a  strong 
upward  surge  to  it. 

SAUER  KRAUT — The  drought  has  materially  hurt 
the  cabbage  crop.  Strong  market  prevails  with  No. 
21^  fancy  at  85  cents  factory. 

RSP  CHERRIES — Buyers  are  not  anxious  pur¬ 
chasers,  although  the  market  is  steady  at  $5.25  Michi¬ 
gan  factory  for  No.  10  red  sour  pitted  water  grades. 
No.  2s  are  held  at  $1.10. 

CALIFORNIA  FRUITS — More  business  has  been 
noted  in  apricots  with  a  stronger  tone  to  that  market. 
Sharp  shooters  are  trying  to  buy  peaches,  but  canners 
are  reluctant  sellers  except  on  a  basis  of  No.  21/4  stand¬ 
ard  yellow  cling  peaches  at  $1.25  Coast,  No.  2l^  choice 
yellow  cling  peaches  at  $1.35  Coast. 

ROBINSON-PATMAN  LAW — There  is  an  old  say¬ 
ing  that  runs  something  like  this:  By  the  record  ye 
shall  know  them.  Just  what  is  the  record  of  those  who 
even  now  are  resorting  to  propaganda  in  their  efforts 
to  undermine  this  Federal  statute  ? 

You  will  remember  these  “enemies”  resorted  to  every 
pernicious  and  despicable  attack  conceivable;  main¬ 
tained  an  expensive  lobby  in  Washington  for  months; 
boasted  that  the  bills  would  never  go  through  the 
House  and  that  in  the  Senate,  the  measure  was  con¬ 
sidered  just  a  joke.  Then  after  the  bills  passed  both 
branches  of  Congress,  these  “enemies”  broadcasted  in 
many  trade  papers  that  the  President  would  allow  the 
bill  to  die  via  pocket  veto.  That’s  the  record — so 
what’s  the  use  of  paying  any  attention  to  their  present 
gestures. 

In  this  column  you  have  been  admonished  many 
times,  beware  of  smoke  screens.  Beware  of  smoke 
screens  now  as  never- before  and  do  not  stray  away 
from  that  old  and  time-tested  fundamental — A  HUN¬ 
DRED  BUYERS  ARE  BETTER  THAN  ONE 
BUYER. 
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GULF  STATES  MARKET 

By  “Bayou” 

Special  Correspondent  of  “The  Canning  Trade’* 

No  Shrimp  in  Sight  and  Opening  of  Canning  Season  Only  Two 
Weeks  Off — Oysters  Also  Reported  Scarce — Okra 
Canning  Slow 

Mobile,  Ala.,  July  17,  1936. 

HRIMP — The  shrimp  situation  is  unchanged  as  far 
as  production  is  concerned.  There  have  been  no 
shrimp. 

It  is  difficult  to  say  what  the  outcome  of  this  great 
scarcity  of  shrimp  will  be,  but  if  the  supply  is  not  going 


to  be  any  better  when  the  canning  season  opens  than 
it  has  been  all  Spring  and  Summer,  the  factories  may 
as  well  stay  shut  down  for  they  would  be  better  off. 

Even  the  local  retail  market  is  without  shrimp  this 
week. 

Inquiries  for  shrimp  are  coming  in  from  Texas  and 
other  producing  points,  which  indicates  that  there  is 
a  general  scarcity  of  shrimp  along  the  entire  Gulf 
Coast. 

It  is  possible  that  salt  water  is  higher  up  the  rivers 
this  year  than  usual  and  the  shrimp  are  up  the  rivers. 
At  any  rate,  there  are  none  in  the  bay  and  the  opening 
of  the  Fall  shrimp  season  is  only  two  weeks  off. 

OYSTERS — A  few  oysters  were  brought  up  to  a 
local  retail  market  this  week  as  sample,  and  while  they 
are  showing  up  in  good  shape,  yet  the  weather  is  too 
hot  for  oysters  and  it  will  be  another  month  before  the 
local  dealers  will  handle  oysters. 

If  the  report  from  oyster  tongers  that  have  been  on 
the  Alabama  reefs  is  true,  there  will  be  very  few,  if 
any,  oysters  to  can  this  coming  season;  nevertheless, 
no  official  inspection  has  been  made  of  the  reefs  lately 
and  until  this  is  done  nothing  definitely  can  be 
determined. 

The  price  of  canned  oysters  is  95  cents  per  dozen  for 
four  ounce;  $1.00  for  five  ounce;  $1.90  for  eight  ounce, 
and  $2.00  for  ten  ounce,  f.  o.  b.  cannery. 

MISSISSIPPI  HANDLES  OVER  HALF  MILLION 
BARRELS  OF  OYSTERS — As  per  figures  given  by 
the  Mississippi  Sea  Food  Commission,  which  have  their 
headquarters  in  Biloxi,  there  was  a  total  of  524,512 
barrels  of  oysters  received  at  the  canneries  and  raw 
dealers  plants  of  Mississippi  in  the  season  1935-1936, 
which  was  as  follows:  September  and  October  4,800 
barrels ;  November,  5,492 ;  December,  13,060 ;  January, 
83,898 ;  February,  145,736 ;  March,  164,574,  and  April, 
106,952.  From  this  it  will  be  seen  that  the  month  of 
March,  with  164,574  barrels,  was  the  biggest  month. 

These  oysters  were  not  all  taken  from  the  Mississippi 
reefs,  but  a  good  part  of  them  came  from  Louisiana. 

The  canning  of  oysters  last  season  did  not  start  until 
January,  which  accounts  for  the  last  four  months  show¬ 
ing  up  so  much  bigger  than  the  first  four  months. 

OKRA — The  canning  of  okra  is  moving  along  in  low 
gear  and  will  continue  to  move  in  this  manner  until 
next  month,  which  is  generally  when  the  peak  is 
reached. 

We  had  some  scattered  showers  in  this  section,  but 
we  need  a  general  rain  to  help  the  crops. 

The  price  of  cut  okra  is  80  cents  per  dozen  for  No.  2, 
f.  0.  b.  factory. 
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AS  CANNERS’  CROPS  ARE  DOING 

(Continued  from  Page  H) 

sweet  corn  is  now  in  a  serious  condition.  DeGraff,  in 
the  central  part  of  Ohio,  reports  as  follows : 

“This  rain  (July  4)  extended  from  just  this  side  of  Marion, 
Ohio,  clear  through  to  the  lake  and  we  have  definite  reports  that 
it  went  through  Lorraine  and  Cleveland.  We  did  not  get  any 
of  this  rain  and  our  crops  are  now  at  the  point  where  they  need 
it  badly,  although  vegetation  seems  to  be  withstanding  the 
extreme  hot  and  dry  condition  extremely  well.  Our  corn  looks 
fairly  good  under  the  conditions.  It  curls  badly  in  the  heat  of 
the  day  and  unfurls  at  night.  Color  still  good,  but  must  have 
rain  before  long.  Tomatoes  are  looking  good  although  we  do 
not  think  they  are  making  quite  as  rapid  a  growth  as  they 
should,  because  of  lack  of  moisture.” 

We  have  the  following  report  from  the  Pennsylvania 
Canners  Association: 

PEAS — Pack  47  per  cent  of  last  year.  Very  few  standards. 

CORN — Late  start  due  to  extreme  drought.  Recent  rains  have 
helped,  but  more  moisture  is  needed.  Acreage  indicated  same 
as  1935. 

GREEN  AND  WAX  BEANS — Late  start.  Now  being  menaced 
by  Mexican  Bean  Bettle. 

TOMATOES — Set  late.  Still  setting.  Acreage  drastically 
cut  in  some  usually  heavy  producing  sections,  other  sections 
normal  acreage  with  only  a  few  places  showing  an  increase. 
General  increase  will  go  into  tomato  products.  Canned  whole 
tomatoes  will  be  considerably  less  than  in  1935. 

We  have  the  following  report  from  the  Tennessee- 
Kentucky  Canners  Association : 

“Conditions  in  our  territory,  July  6th,  have  improved  consid¬ 
erably  since  writing  you  last.  Several  days  ago,  we  had  a  very 
nice  rain  which  relieved  the  situation  temporarily.  While  this 
has  helped  and  probably  saved  the  tomato  plants  we  now  have 
in  the  fields,  it  has  come  too  late  to  enable  us  to  consistently  set 
our  acreage.  There  has  been  some  late  acreage  set  the  last  few 
days  following  this  rain;  but  it  has  been  small  over  the  entire 
state;  and  it  is  problematical  whether  this  crop  will  develop 
before  frost.  Our  acreage  in  the  fields  will  not  exceed  50  per 
cent.  With  this  rain  during  the  past  few  days,  our  prospects 
have  improved  on  what  acreage  we  have  in  the  fields.  With 
favorable  weather  we  can  pack  quite  a  few  tomatoes,  but  cannot 
expect  over  50  per  cent  of  normal  pack.” 

The  lowa-Nebraska  Canners  Association  reports,  as 
of  July  6th: 

“Until  some  ten  days  ago  we  had  been  thinking  that  our 
section  of  the  country  had  rather  better  crop  prospects,  espe¬ 
cially  in  corn,  than  almost  any  other  western  canning  state. 
Since  that  time,  however,  and  especially  during  the  past  week, 
we  have  had  no  rain  at  all,  and  the  heat  has  been  turned  on 
with  such  force  that  our  canning  crops  are  really  in  grave  dan¬ 
ger  of  being  burned  up.  The  southern  and  western  parts  of 
our  territory  are  suffering  rather  more  than  the  eastern  and 
northern  sections.  Today  in  Vinton  we  have  a  temperature  of 
probably  105  degrees  in  the  shade.  Just  now  I  was  talking  to 
a  friend  in  the  western  part  of  the  state,  who  called  off  his 
recent  thermometer  readings  as  follows:  Last  Friday,  109;  Sat¬ 
urday,  112;  Sunday,  108;  today,  106.  As  there  has  been  no  rain 
for  more  than  a  week  and  no  rain  promised  for  the  coming  week, 
prospects  for  tomatoes  and  green  beans  are  mighty  slim.  Corn 
can  stand  more  drought,  but  such  early  corn  as  is  now  tasseled 
out  will  show  a  complete  failure.” 

An  lowa-Nebraska  bulletin  to  their  members  of  July 
3rd  reads  in  part  as  follows: 

Drought  has  affected  the  western  and  southern  part  of  the 
corn  territory.  Other  canning  crops  are  even  more  in  need  of 
rain.  Buyers  are  showing  more  interest  than  last  fall.  Spot 
standard  corn  is  held  by  only  three  or  four  canners  and  their 
ideas  of  price  are  stren^hening.  Future  bookings  are  made  at 


70c  for  Standard  No.  2’s.  A  number  of  canners,  including  some 
of  the  largest,  have  withdrawn  from  the  market.  Iowa  had  a 
large  free  acreage  last  year.  None  is  available  this  year.  In¬ 
tended  acreage  for  1936  is  30,000  acres  Evergreen  Narrow 
Grain,  against  47,000  acres  for  last  year,  or  36  per  cent  less. 

We  have  a  letter  from  the  Indiana  Canners  Associa¬ 
tion  under  date  of  July  8th  which  reads  as  follows: 

“We  have  had  a  few  local  showers  that  have  been  of  great 
benefit  to  the  localities  to  which  they  came,  but  the  drought  is 
hurting  us,  particularly  the  sweet  corn,  more  and  more  as  the 
days  go  on.  We  are  quoting  from  today’s  special  report  on  crop 
conditions:  ‘Corn,  like  tomatoes,  needing  rain,  slow  growth,  but 
ready  to  respond  when  sufficient  moisture.’  While  many  can¬ 
ners  are  complaining  about  the  drought,  they  say  the  tomato 
vines  have  a  good  color  and  that  they  need  rainfall  to  have  a 
good  crop.  The  drought  is  very  hard  on  our  string  bean  acreage 
and  that  crop  will  certainly  be  short.  Some  canners  have  told 
us  that  their  corn  is  tasseling,  but  is  only  about  three  feet  high. 
The  southern  part  of  the  state  is  feeling  the  effects  of  the 
drought  more  than  the  northern  part  because  of  early  rainfalls 
in  the  northern  section.” 

Today  we  have  a  telegram  from  the  Indiana  Canners 
Association  reading  as  follows: 

“Dry,  hot  weather  causing  dropping  bloom,  blossom  end  rot. 
First  hands  tomatoes  set.  Vines  good  color.  Growing  slowly, 
must  have  surface  moisture  to  bear  crop.  Active  market  No.  2’s 
Standard  70c,  72’/^c.  Some  canners  refusing  70c  today.  Corn 
badly  hurt,  some  canners  say  25  per  cent.” 

We  also  have  a  telegram  today  from  the  Illinois 
Canners  Association: 

“Had  a  shower  night  before  last,  but  far  from  being  enough. 
Temperatures  ranging  as  high  as  108  throughout  immediate 
section.  Golden  Bantam  acreage  shot  to  pieces  throughout  cen¬ 
tral  Illinois.  Must  have  soaking  rain  or  Country  Gentlemen 
acreage  will  follow  suit.  Believe  country  at  large  cannot  have 
anything  like  normal  pack  this  year  on  corn.” 

We  have  the  following  short  report  from  a  canner  in 
Manchester,  New  York : 

“Crop  conditions  terrible.  Beets  burning  up,  corn  only  half 
matured,  small  tomatoes  falling  off  plants,  and  berries  burning 
up.  Last  rain  June  10th  medium.” 

In  reviewing  the  above  it  is  well  that  the  canners 
bear  in  mind  the  fact  that  the  bird  is  still  in  the  bush 
uncaught.  He  is  out  there  on  a  limb,  high  and  dry, 
being  parched  by  the  100  degree  sun.  Can  anyone  fore¬ 
tell  any  definite  future  under  these  conditions?  At 
the  best  there  will  not  be  a  normal  pack  of  any  item. 
We  would  like  to  know  if  anyone  differs  from  our  opin¬ 
ion  on  this  matter.  At  present  if  we  had  any  spot 
stocks,  we  would  not  sell  a  can  until  we  know  more 
about  where  we  were. 

DROUGHT  COUNTIES  TOTAL  385 

ORTY-NINE  additional  counties  in  Georgia,  Mis¬ 
souri,  and  South  Dakota  were  designated  as  emer¬ 
gency  drought  counties  July  13  by  the  Department 
of  Agriculture  Drought  Committee. 

This  brings  the  total  number  of  emergency  drought 
counties  in  12  States  to  385.  The  list  now  includes  48 
counties  in  Georgia,  47  in  Missouri,  and  40  in  South 
Dakota.  Other  official  drought  areas  consist  of  the 
entire  State  of  North  Dakota,  and  parts  of  Kentucky, 
Minnesota,  Montana,  Oklahoma,  South  Carolina,  Ten¬ 
nessee,  Virginia,  and  Wyoming. 
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KRAUT  PACKERS  MEET 

(Continued  from  page  21) 

ENTERTAINMENT 

The  attendance  at  the  Golf  Tournament  was  the 
largest  in  the  history  of  this  event.  Prizes  were  given 
by  the  Continental  and  American  Can  Companies  and 
Representative  Randall  Davis  of  the  Hotel  Gibson,  Cin¬ 
cinnati,  Ohio.  All  there  were  dinner  guests  of  the 
Continental  and  American  Can  Companies  at  the  club 
Tuesday  evening  and  thoroughly  enjoyed  a  big  time. 

THE  KRAUT  OUTLOOK 

Geneva,  N.  Y.,  July  13th,  1936. 

Gentlemen : 

The  transplanting  season  for  cabbage  is  finished.  A 
survey  among  cabbage  farmers  with  whom  we  deal 
shows  that  they  were  finally  able  to  transplant  just  59 
per  cent  as  many  acres  as  last  year,  although  they  had 
intended  to  plant  nearly  as  much  as  last  year’s  small 
acreage.  We  are  conservative  in  stating  that  the  cab¬ 
bage  acreage  around  this  entire  sauerkraut  producing 
area  will  be  less  tiian  65  per  cent  of  last  year’s  acreage. 

About  one-half  of  this  65  per  cent  was  planted  in 
late  June  and  early  July  and  the  tender  plants  now  lie 
withering  in  the  fields.  This  half  will  produce  very 
little  cabbage  regardless  of  the  weather.  The  other 
half  was  planted  in  due  season  and  is  withstanding  the 
drouth  as  well  as  could  be  expected,  and  granting 
abundant  rains  from  now  on  will  finally  bring  in  a  late 
small  harvest  of  cabbage.  If  we  should  have  abund¬ 
ant  rains  from  now  until  October,  this  area  of  New 
York  State  might  possibly  get  as  much  as  40  or  45  per 
cent  of  a  crop.  Up  to  this  writing  the  drouth  is  still 
unbroken.  Should  the  drouth  continue  we  may  have 
practically  no  crop  at  all  such  as  occurred  in  1916  when 
sauerkraut  sold  for  $2.50  per  dozen. 

Such  little  cabbage  as  is  now  being  harvested  any¬ 
where  in  the  United  States  is  bringing  such  high 
prices  that  if  it  were  put  up  into  canned  kraut,  the  cost 
of  manufacture  would  be  substantially  more  than  $2.00 
per  dozen  for  No.  2i/^  kraut. 

As  soon  as  our  slender  cabbage  crop  is  ready,  we  will 
be  overrun  with  truckers,  bidding  up  the  market  on 
cabbage  for  fresh  table  purposes. 

Under  these  conditions  a  prudent  business  concern 
should  withdraw  entirely  from  the  market.  We  deem 
it  our  duty,  however,  to  stretch  out  our  slender  stock 
of  merchandise  towards  taking  care  as  best  we  can 
our  regular  customers.  We  therefore  offer,  strictly 
subject  to  confirmation,  strictly  subject  to  change  and 
withdrawal  without  notice  and  strictly  for  prompt  ship¬ 
ment  only,  canned  sauerkraut  at  the  following  prices, 
f.  o.  b.  factory: 

24/21^ —  .85  per  doz. 

24/2  —  .721/2  per  doz. 

48/1  —  .6214  per  doz. 

6/10  — 2.75  per  doz. 

Terms  li^  per  cent  ten  days,  label  allowance  for 
buyer’s  label,  $1.50  per  M. 

SENECA  KRAUT  &  PICKLING  COMPANY. 


SELLING  POLICY  REVISION  CONTINUES 

OT  waiting  for  the  formal  conference  of  the  National 
Canners’  Association  on  interpretations  of  the  provisions 
of  the  Robinson-Patman  Law,  a  number  of  additional  packers 
this  week  announced  changes  in  selling  programs  based  upon 
their  own  interpretations  of  the  act. 

One  packer,  the  New  England  Fish  Co.,  Seattle  salmon  factors, 
went  a  step  further  in  requiring  its  brokers  to  sign  the  follow¬ 
ing  agreement: 

“As  broker,  I /we  have  and/or  will  endeavor  to  make  sales  of 
your  canned  salmon  at  your  established  prices  in  effect  from 
time  to  time.  I /we  agree  that  any  commission  paid  by  you  to 
me /us  for  services  in  marketing  and  selling  such  salmon  will  be 
retained  by  me /us  as  commission  for  such  services  and  that  no 
part  of  such  compensation  will  be  directly  or  indirectly  passed 
on  to  any  purchaser.” 

WESTGATE  POLICY — Westgate  Sea  Products  Co.,  San  Diego 
tuna  canners,  have  likewise  notified  the  trade  along  similar  lines. 
“After  a  very  careful  study  of  the  Robinson-Patman  Bill,  and 
upon  the  further  advice  of  our  attorney”  this  firm  advises,  “we 
have  come  to  a  very  definite  conclusion  that  no  discounts  and 
allowances  (including  merchandising  service  allowances),  can  be 
granted,  and  until  further  notice  our  brokers  will  please  accept 
this  letter  as  instructions  to  give  all  customers  in  their  markets 
the  same  service,  prices,  and  discounts. 

EXPECT  F.  T.  C.  STATEMENT 

HE  FEDERAL  TRADE  COMMISSION’S  legal  staff,  it  be¬ 
came  known  this  week,  has  finished  a  digest  of  opinions 
concerning  the  Robinson-Patman  Law,  and  will  make  this  digest 
public  in  the  immediate  future. 

The  Commission  statement  is  expected  to  be  merely  a  sum¬ 
marizing  of  the  committee  and  conference  committee  reports 
bearing  upon  the  law,  and  is  not  expected  to  place  definite 
interpretations  upon  any  provisions  of  the  statute. 

It  was  declared  at  F.  T.  C.  headquarters  in  Washington  this 
week  that  the  Commission  feels  it  will  be  impossible  to  establish 
rules  and  regulations  in  connection  with  the  Robinson-Patman 
Act  that  would  be  generally  applicable,  but  that  circumstances 
surrounding  each  individual  case  brought  to  the  Commission’s 
attention  will  decide  such  issues. 

This  policy  by  the  Commission,  which  had  been  anticipated, 
therefore  leaves  definite  clarification  of  the  Act’s  provisions  up 
to  the  courts,  and  it  is  expected  that  early  litigation  involving 
some  phases  of  the  new  legislation,  probably  the  brokerage 
clause,  will  be  seen. 

A.  fir  P.  TO  SUSPEND  ADVERTISING 

S  a  result  of  the  discontinuance  of  advertising  allowances 
by  food  and  grocery  products  manufacturers,  the  eastern 
division  of  the  Great  Atlantic  &  Pacific  Tea  Company  will  sus¬ 
pend  its  retail  newspaper  advertising,  it  is  reported  in  news¬ 
paper  circles. 

Commenting  on  this  development,  the  New  York  Times  says: 
“With  its  huge  volume  of  sales,  the  A.  &  P.  was  one  of  the 
largest  recipients  of  ad  allowances  from  manufacturers.  The 
report  that  the  Eastern  division  was  dropping  retail  advertising 
was  confirmed  by  an  official  of  that  division,  after  executives 
in  the  national  office  had  declared  they  knew  nothing  of  the 
story.  An  official  of  the  national  office  said  that  at  this  time 
of  the  year  summer  schedules  go  into  effect,  which  reduces 
metropolitan  advertising  volume  and  increases  lineage  at 
resorts.” 

The  report  of  the  A.  &  P.’s  curtailment  of  retail  advertising 
is  generally  accepted  in  trade  circles,  however,  and  it  is  felt 
that  other  corporate  chains  and  independent  distributing  groups 
as  well  will  probably  take  similar  action. 

This  cessation  of  promotional  work  on  the  part  of  distributor 
groups,  it  is  felt,  will  hasten  action  by  the  manufacturers  look¬ 
ing  toward  a  resumption  of  advertising  allowance  arrangements 
within  the  limits  of  the  Robinson-Patman  Act. 
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CANNED  FOOD  PRICES 


All  Prices  quoted  F,  O.  B.  Factory 

Prices  given  represent  the  high  and  low  canners’  selling  price 
of  the  current  week,  subject  to  customary  cash  discounts. 
Quotations  per  dozen  unless  otherwise  noted.  “Eastern” 
quotations  for  Atlantic  Coast  States  east  of  Ohio  River; 
“Central”:  Central  States  West  of  Ohio  River  to  Mountain 
States;  “West  Coast”:  Mountain  and  Pacific  Coast  States. 

Quotations  on  this  page  are  for  spot  goods.  For  future 
quotations  see  market  reports. 

Canned  Vegetables 


CANNED  VEGErTABLES— Continued 


Eastern 

Central 

West  Coast 

Low  High 

Low 

High 

Low 

High 

ASPARAGUS 

White  Colossal.  No.  2% . .  . 

2.76 

2.86 

Large,  No.  2% . . . 

2.80 

2.90 

2.70 

2.86 

Green  Mam.,  No.  2  ro.  cans . 

2.35 

2.60 

2.36 

2.60 

Medium,  No.  1  tall . 

1.60 

1.70 

1.86 

1.86 

Large,  No.  2 . 

2.26 

2.36 

2.36 

2.46 

Tips,  White,  Mam.  No.  1  sq . .  . 

. 

2.60 

2.70 

Small,  No.  1  sq .  . . 

2.35 

2.46 

Green  Mam.,  No.  1  sq . 

2.40 

2.60 

Small,  No.  1  sq . 

2.10 

2.20 

baked  beans 

16  oz.  . 

No.  2%  . 


STRINGLESS  BEANS 
Std.  Cut  Green,  No.  2.. 


Std.  Who.  Green,  No.  2.. 

No.  10  . 

Std.  Cut  Wax,  No.  2 . 

No.  10  . 


LIMA  BEANS 

No.  2  Tiny  Green . 

No.  10  . 

No.  2  Medium  Green... 

No.  10  . 

No.  2  Green  &  White.. 

No.  10  . 

No.  2  Fresh  White . . 

No.  10  . 


BEETS 
Baby,  No.  2.. 
No.  2%  .... 


Ex.  Std.  Cut,  No.  2.. 


Std.  Sliced,  No.  2.. 

No.  2%  . . 

No.  10  . 


No.  10 


CARROTS 

Std.  Sliced,  No.  2 . - . 

No.  10  . 


PEAS  AND  CARROTS 

Std.  No.  2 . 

Fancy  No.  2 . 

CORN — Wholesraln 
Yellow,  Fancy  No.  2, 

No.  10  . — . 

Ex.  Std.  No.  2.............. 

No.  10  - - 

Std.  No.  2 . . 

No.  10  . . . 

Whit^  Fancy  No.  2 . . 

No.  10  - - 

Ex.  Std.  No.  2 . 

No.  10  . — . 

Std.  No.  2 . 

No.  10  . . . 

CORN — Creametyle 


No.  10 
Ex.  Std.  No.  2.. 

No.  10  ... 

Std.  No.  2.. 

No.  10  ... 


1.00 


.96 

7.50 

.90 


.85 

1.10 


.60 

3.00 


1.20 

1.26 


.66 

8.00 


1.36 

1.36 


.86 


86 


No.  10 
Ex.  Std.  No.  2.. 

No.  10  ... 

Std.  No.  2.. 

No.  10  ... 


.40 

.40 

.47% 

.50 

.75 

.75 

.85 

.90 

2.60 

2.60 

2.65 

2.85 

.75 

.75 

.80 

3.50 

3.50 

3.50 

.76 

.85 

.76 

.80 

.86 

3.75 

4.00 

4.26 

.72% 

.75 

.67% 

.70 

.85 

3.50 

3.60 

3.25 

3.50 

4.25 

.65 

.70 

1.26 

1.40 

1.40 

1.60 

1.60 

1.85 

.65 

.80 

.75 

.75 

1.00 

1.00 

. 

3.25 

3.25 

3.00 

3.50 

. 

. 

.76 

.80 

.80 

.95 

.96 

1.10 

. 

3.16 

.90 

.95 

.80 

.85 

.90 

3.76 

4.00 

8.00 

4.00 

8.40 

Eastern 
Low  Hish 


Central 
Low  High 


HOMINY 

Std.  Split,  No.  1.  Tall . 

No.  2%  . 75 

No.  10  . 


MIXED  VEGETABLES 


.76 


.66 

2.16 


.70 

2.26 


OKRA  AND  TOMATOES 

Std.,  No.  2 . . 

No.  10  _ _ _ 


.85 

3.76 


.85 

3.75 


PEAS 

No.  2  Petit  Pois . .  ... _ 

No.  2  Fancy  Sweets,  28 . 

No.  2  Fancy  Sweets,  3s . . 

No.  2  Fancy  Sweets,  4s...._ . 

No.  2  Fancy  Sweets,  6s . 

No.  2  Ex.  Std.  Sweets,  2s .  1.10 

No.  2  Ehc.  Std.  Sweets,  8s . 

No.  2  Ex.  Std.  Sweets,  4s .  1.00 

No.  2  Ex.  Std.  Sweets,  6s . 

No.  2  Std.  Sweets,  2s . 

No.  10  Std.  Sweets,  2s . 

No.  2  Std.  Sweets,  3s . 

No.  10  Std.  Sweets,  38 . 

No.  2  Std.  Sweets,  4s_ . 

No.  10  Std.  Sweets,  4s . 

No.  2  Std.  Sweets,  68 .  ...... 

No.  10  Std.  Sweets,  6b . .  . 

No.  1  Early  June,  38 . 

No.  2  Fey.  Alaskas,  Is . 

No.  2  Fey.  Alaskas,  2s . 

No.  2  Fey.  Alaskas,  3s .  . 

No.  2  Ex.  Std.  Alaskas,  Is........  1.75 

No.  2  Ex.  Std.  Alaskas,  2s .  1.25 

No.  2  Ex.  Std.  Alaskas,  3s . 90 

No.  2  Ex.  Std.  Alaskas,  48 . 80 

No.  2  Ex.  Std.  Alaskas,  6s . 

No.  2  Std.  Alaskas,  3s . 85 

No.  10  Std.  Alaskas,  3s .  4.00 

No.  2  Std.  Alaskas,  4s . 75 

No.  10  Std.  Alaskas,  4s .  3.76 

No.  2  Std.  Alaskas,  6s . .  . 

No.  10  Std.  Alaskas,  6s . 

No.  2  Ungraded . 76 

Soaked,  2s  . . -45 

lOs  . . 2.40 

Blackeye,  2b,  Soak^ . 60 

lOs  . 3.26 


PUMPKIN 

Std.,  No.  2% . . . 

No.  3  _ _ . . . . . 

No.  10  .  3.60 


SAUER  KRAUT 

Std.,  No.  300 _ 

No.  2%  _ 

No.  8  . 

No.  10  . 


SPINACH 

Std.,  No.  2 . . 

No.  2%  . 

No.  10  . 


.82% 


.85 

1.16 

4.00 


SUCCOTASH 

Std.  No.  2,  Gr.  Com,  Dr.  Limas. 
Std.  No.  2,  Gr.  Cora,  Fr.  Limas. 
Triple,  No.  2......>~» . . 


.  z.... 

. — . 

. 

SWEET  POTATOES 

Std.,  No.  2,  Dry  Psck.....«._.. 

— 

-  - 

. . 

. . 

.90 

...... 

No.  2%  . . . 

No.  8  . . . 

1.26 

1.26 

1.26 

1.26 

2 . 

No.  10  . . 

- . 

.80 

4.25 

. 76 

4.00 

.85 

4.25 

.75 

4.00 

.86  1.00 

. 

No.  2%  . . .  ........  .. 

No.  8^. . — 

1.26 

1.26 

1.26 

1.26 

West  Coast 
Low  High 


Fey.,  No.  2.._ . 

No.  10  _ 

. .  .86 

. . .  4.26 

.86 

4.26 

.67%  .90 
8.60  4.26 

Std.,  No.  2 . 

_ _  .76 

.76 

.66  .70 

•■•UU 

No.  10  . . 

_  3.76 

3.76 

3.26  8.60 

-.1"^ 

1.60 

1.76 

1.40 

1.46 

1.60 

1.66 

1.86 

1.40 

1.36 

1.46 

1.26 

1.30 

1.15 

1.20 

1.10 

1.10 

1.16 

1.26 

1.46 

1.20 

1.26 

1.00 

1.20 

1.36 

1.16 

1.20 

1.16 

1.20 

1.06 

1.10 

1.10 

1.15 

1.00 

1.05 

1.00 

1.06 

iTde 

Lo’e 

6.26 

6.26 

.96 

1.00 

1.00 

1.00 

5.00 

5.25 

.86 

.90 

.82% 

•82% 

1.60 

1.76 

4.50 

4.60 

1.46 

1.60 

1.26 

1.86 

1.90 

1.30 

1.36 

1.16 

1.20 

1.40 

1.46 

1.30 

1.25 

1.30 

1.10 

1.20 

.95 

1.10 

1.15 

1.00 

1.10 

.85 

.95 

1.00 

.96 

.95 

.90 

.95 

.92% 

.92% 

1.00 

.92% 

.92% 

4.26 

4.76 

5.25 

4.00 

4.00 

.80 

.90 

1.00 

.96 

1.00 

4.00 

4.25 

4.50 

.90 

1.00 

.77% 

4.00 

4.26 

.50 

.92% 

.92% 

.60 

.65 

.55 

3.00 

3.20 

.70 

....... 

•••MM 

1.00 

1.05 

3.76 

— 

3.76 

4.06 

.60 

.65 

1  .85 

.80 

.85 

2.85 

2.75 

3.00 

. 

.95 

.80 

.80 

.95 

1.02% 

1.20 

.95 

1.00 

1.20 

1.25 

4.00 

3.00 

3.50 

3.75 

4.05 

30 
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CANNED  VEGETABLES— ContiniMd 


Eastern 

Central 

West  Coast 

Low  High 

Low  High 

Low 

High 

TOMATOES 

Fancy,  No.  2 . — .. 

•  — .... 

....... 

a...... 

No.  2^  _ _ 

Mrt  »  . 

.  . 

-  - 

Nn  10  . . 

. 

_ 

Solid  paek 

Ex.  Std.,  No.  1„ . 

.50  .56 

.85 

.96 

No.  2  . 

. 76  .80 

.72%  .76 

.95 

1.15 

No.  2%  _ _ 

_  1.06  1.07% 

1.20  1.26 

1.85 

1.50 

No.  8  . 

_  1.16  ....... 

....M.  ....... 

No.  10  . . . 

_  3.30  _ 

8.10  8.26 

4.00  4.Z0 

With  puree 

Std.,  No.  1 . 

. . 42%  .42% 

.47%  .60 

.65 

.67% 

No.  2  . 

_  .66  .67% 

.70  .76 

.76 

.77% 

No.  2%  . 

. . 97%  1.00 

.90 

.95 

No.  3  . . 

_  1.06  1.06 

.......  ..-r— 

sioo 

3!26 

No.  10  . 

3.00  3.25 

3.00  3.25 

TOMATO  PUREE 

Std.,  No.  1,  Who.  Stock... 

. 42%  . 

3.50 

4.00 

No.  10  . 

_  3.26  . 

in  . 

8.25  3.76 

No.  10  . . . . 

.  3.00  8.00 

......  - 

8.00 

3.60 

CANNED  FRUITS— CmiUbmA 

Eastern  Central 

Low  High  Low  High 


FRUITS  FOR  SALAD 

Fey..  No.  2% _ 

No.  10  _ 

BLACKBERRIES 

Std.,  No.  2 . . 

No.  S  . . 

No.  10,  water . . . 

No.  2,  Preserved. . 

No.  2,  Symp . „.... . . 

BLUEBERRIES 

No.  2  . 

No.  10  . 

CHERRIES 

Std.,  Red,  Water,  No.  2^ . 

Std.,  White,  Syrup,  No.  2 . 

Ex.  Std.,  Preserved,  No.  2....„... 

Red  Sour  Pitted,  No.  2 . . 

Red  Sour  Pitted,  No.  10 . 

R.  A.,  Fey.,  No.  2% . 

Choice,  No.  2% . 

Std.,  No.  2% . 


7!oo  f.oij  oio’d  loldd 


1.10  1.15 

5.25  5.50 


TOMATO  JUICE 

No.  1  . . . 

No.  2  . . . - . 70  .70 

No.  10  .  2.75  2.75 


2.75  3.25 


TURNIP  GREENS 


No.  2  . 75  .75 

No.  214  .  1.00  1.00 

No.  10  . 3.50  3.50 


Canned  Fruits 


APPLES 

No.  10,  water .  - 2.60  2.75 

No.  10.  standard  heavy  pack....  2.75  3.00  3.00  3.15 

No.  10  fancy  heavy  pack .  3.15  .  . 


.60  .70 

3”26  sisO 


3.00  3.25 


GOOSEBERRIES 

Std.,  No.  2.... . 

No.  10  . 

RASPBERRIES 

Black,  Water,  No.  2 . . 

No.  10  . . 

Red,  Water,  No.  2 . . 

No.  10  . . 

Black,  Syrup,  No.  2 . 

Red,  Syrup,  No.  2 . 

STRAWBERRIES 

Ex.  Pres.,  No.  1 . 

No.  2  . . 

Pres.,  No.  1 . . 

No.  2  . . 

Std.,  Water,  No.  10 . . 


6.00  6.25 


W«at  Coast 
Low  Hish 


2.40  2.55 

8.26  8.75 


5.00  5.00 

2.80  2.40 

2.20  2.25 

2.00  2.10 


6.00  6.00 


1.45 

6.60 

1.60 

6.00 


2.16 


APPLE  SAUCE 

No.  2,  Fancy . . 

No.  10  . . . 

No.  2,  Std . 

No.  10  . 


APRICOTS 

No.  2%.  Fancy . 

No.  2%,  Choice . 

No.  2%.  Std . 


GRAPEFRUIT 

8  . . - . . 

No.  2  . .  1.10  1.15 


GRAPEFRUIT  JUICE 

. 62% 

Nn  1  . 

_ _ 62% 

Krt  ann  . 

w..........  80  ’ 

.80 

Mrt  9  . 

_ _ 96 

.96 

No.  6  . 

_ _  3.00 

3.00 

PEARS 

Keifer,  Std.,  No.  2,  in  syrup . . 

No.  214  . - 

No.  10  . 

Bartlett,  Fancy,  No.  2% . . 

Choice,  No.  2^ . . . 

Std.,  No.  2i4..~ . 

No.  10.  Water _ _  _ - 

No.  10,  Syrup . 

No.  10  Pie,  S.  P . 


PEACHES 

Fey.,  Y.  C.,  No.  2% . 

Choice,  No.  2V4 . 

Std.,  No.  2% . . 

Ex.  Std.,  Slic.  Yel.,  No.  1  Tails 

Seconds,  Y'el.,  No.  3 . 

Pies,  unpeeled.  No.  8 . 

Peeled,  No.  10,  Solid  Pack.... 

PINEAPPLE 

Hawaiian,  Slic.,  Ex.  Std.,  No.  2 

No.  2%  . . 

Std.,  No.  2 . . . 

No.  2%  . 

Sliced,  Standard,  No.  10...„,... 
Shredded,  Syrup,  No.  lO’.... 
Crushed,  Ex.  Std.,  No.  10... 


.77%  .80 


Canned  Fish 


— 

— 

— 

HERRING  ROE 

1  KA 

1.60 

1.76 

No.  2,  17  oz . 

.  1.76 

No.  2,  19  oz. . 

. .  2.00 

2.00 

1.60 

1.40 

1.20 

1.85 

1.65 

1.80 

LOBSTER 

Flats,  1  lb . 

.  6.50 

6.50 

•M.M. 

%  lb . 

.  3.26 

3.25 

%  lb . 

.  1.96 

1.95 

— 

- - 

I.T0 

.60 

1.16 

8.60 

OYSTERS 

Std.,  4  oz . 

.96 

.  1.00 

1.06 

.  1  no 

10  oz . 

.  2.00 

2.10 

Selects,  6  oz.. 


3125 


1.76  2.00 

1.60  1.70 

1.40  1.60 

8.60  4.00 

5.00  5.26 

8.60  3.60 


1.50  1.66 

1.35  1.45 

.  1.30 

1.10  1.12% 


4.25  4.50 


1.60  . 

1.80  . . 

1.40  _ 

1.66  _ 

6.10  6.10 


6.00  6.00 


SALMON 

Red  Alaskas,  Tall,  No.  . 

Flat,  No.  % . . . 

Cohoes,  Tall,  No.  1 . 

Flat,  No.  1 . . . 

No.  %  . 

Pink.  Tall.  No.  1 . 

Flat,  No.  % . 

Sockeye  Flat,  No.  1 . . . 

No.  %  . 

Chums,  Tall,  No.  1 .  . 

Medium,  Red,  Tall .  . 

SHRIMP 

Dry,  No.  1 . . . 

Wet,  No.  1,  Large . 

SARDINEIS  (Domestic),  Per  Case 

%  Oil,  Key .  3.60  . 

%  Oil.  Keyless . 3.25  . 

%  Oil,  Tomato,  Carton . .  . 

%  Oil,  Carton .  8.90  . 

%  Mustard,  Keyless .  2.75  2.90 

Calif.  Oval  No.  1,  24’s . . . 

Calif.  Oval  No.  1.  48’8 . . . 


TUNA  FISH.  Per  Case 

Fey.,  Yel.,  Is.  24’s . 

Fey.,  Yel.,  Is,  48*8 . 

%8  . 

¥48  . 

Light  Meat,  Is . 

%8  . 

%8  . 


1.35  1.40 


2.10  2.25 

.  1.66 

. .  1.76 


1.60  1.60 

1.00  1.06 


2.76  . 

1.76  . 

.92%  .95 

1.75  1.75 


......  1.40 

2.76  8.00 


.  6.02% 

10.60  12.00 
6.00  6.85 

8.85  4.25 

.  9.00 

_  6.00 

_  8.60 
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WANTED  and  FOR  SALE 

This  is  a  page  that  must  be  read  ea^h  week  to  be  appreciated.  You  are  unlikely  to  be  interested  every  week  in  what 
is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept 
your  opportunity  your  time  is  lost,  together  with  money.  Rates  upon  application. 


FOR  SALE  — MACHINERY 

WE  ARE  manufacturers  of  canning  machinery  and 
also  specialize  in  buying  and  selling  used  and  rebuilt 
canning  machinery.  Write  us  in  reference  to  what 
you  desire  to  buy  or  sell.  Catalogs  for  the  asking. 
A.  K.  Robins  &  Co.,  Inc.,  Lombard  and  Concord  Sts., 
Baltimore,  Md. 

MACHINERY  FOR  SALE — Discontinued  plant. 
Tomato  Finishers;  Label  and  Picking  Tables;  Onion 
Peeling  and  Grinding  Machine;  Buifalo  Silent  Food 
Chopper;  Can  Conveyors;  Tomato  Washers  and 
Scalders;  2-inch  thick  Cypress  Cook  Tanks;  Tomato 
Peeling  Tables;  Hand  Fed  Rotary  Chile  Sauce  Filler; 
Catsup  Bottle  Filling  Machine;  Cyclone  Tomato  Pulp 
Machine;  2-inch  Copper  Coils;  Bean  Destoner;  Nailing 
Machines ;  Boxing  Machines ;  Box  Stitchers ;  Improved 
Labeling  Machines;  Taylor’s  Recording  Thermome¬ 
ters;  all  size  Pulleys;  small  size  Fairbanks  Platform 
Scales;  Cincinnati  Time  Clocks.  C.  M.  London  &  Co., 
Inc.,  Greenwood,  Del. 

FOR  SALE — 1  Sprague  Shaker  Washer;  1  Ayars 
Tomato  Corer;  both  good  used  condition.  Charles  G. 
Summers,  Jr.,  Inc.,  New  Freedom,  Pa. 

FOR  SALE  —  Copper  and  Aluminum  Cooking 
Kettles;  Retorts;  Labelers;  Fillers;  Filters  and  Filter 
Presses;  Tanks;  Pumps;  Mixers,  etc.  Send  for  com¬ 
plete  bulletin.  What  have  you  for  sale?  We  buy  for 
cash.  Consolidated  Products  Co.,  Inc.,  18-20  Park 
Row,  New  York,  N.  Y. 

FOR  SALE — 12  round  modern  Pressure  Retorts,  in¬ 
side  measurements  66  inches  deep,  32  inches  diameter, 
all  in  good  condition;  can  have  one  or  all,  or  as  many 
as  you  want — $50.00  each.  One  Meyers  Self-Oiling 
Bulldozer  Pump,  No.  913  M,  belt  driven,  intake  and 
discharge  11/4  inch — $65.00.  Heart  of  Maine  Packing 
Co.,  Lewiston,  Maine. 

FOR  SALE — One  75  ft.  Can  Conveyor  with  cable  in 
first  class  shape.  Fully  equipped  with  2  H.P.  C.E.-A.C. 
Motor.  Built  in  reduction  gear  both  motor  and  con¬ 
veyor.  Address  Box  A-2126  c/o  The  Canning  Trade. 

FOR  SALE — 400  No.  10  A.  &  B.  Continuous  Cooker 
and  a  400  Cooler  attached;  A.  &  B.  No.  10  Water  Ex¬ 
hauster;  Kiefer  Visco  Filling  Machine  for  Butters, 
Jams  and  Jellies.  The  C.  H.  Musselman  Co., 
Biglerville,  Pa. 

WANTED  — MACHINERY 

WANTED — To  buy  used  canning  equipment  any 
quantity.  Write  us  before  selling.  We  also  carry  a 
large  stock  of  new  and  used  equipment.  Acme  Foundry 
&  Machine  Co.,  616  N.  Jefferson  Ave.,  Springfield,  Mo. 


_ WANTED  — FACTORIES _ 

WANTED — To  rent,  with  option  to  buy,  a  Factory 
equipped  with  machinery  to  manufacture  Italian  style 
Tomato  Paste  and  peeled  Tomatoes.  Preferable  in  New 
Jersey  or  Tri-States  section  where  large  crop  fresh 
tomatoes  will  be  available  in  the  season.  Write  details. 
Address  Box  A-2132  c/o  The  Canning  Trade. 


FOR  SALE  — PLANTS 


FOR  SALE — Vegetable  Plants.  Cabbage  Plants  for 
the  Kraut  trade  now  ready.  Also  Pepper,  Tomato, 
Eggplants  and  Sweet  Potato  Plants.  Get  our  prices 
delivered  by  truck  or  shipment  by  express.  Large  in¬ 
quiries  solicited.  Plants  well  packed  in  moss,  hand 
picked  and  good  delivery  guaranteed.  Shipping  capac¬ 
ity  over  500,000  daily.  J.  P.  Councill  Co.,  Franklin,  Va. 


HELP  WANTED 

WANTED — Man  to  serve  as  technical  advisor  and  super¬ 
visor  of  small  cannery  chain,  capable  of  instructing  help  and 
establishing  up-to-date  and  efficient  methods  of  packing  quality 
vegetables  and  fruit.  Address  Box  B-2127  c/o  The  Canning 
Trade. 


WANTED — Experienced  Assistant  Sales  Manager  and  Gen¬ 
eral  Superintendent  in  the  canning  and  selling  of  oysters, 
shrimp  and  vegetables  South  Atlantic  Coast.  Only  high  grade 
man  with  ample  experience  considered.  References  required. 
Good  salary  to  right  party.  Address  Box  B-2131  c/o  The 
Canning  Trade. 


WANTED — Superintendent  for  modern  dog  food  and  fish 
canning  plant  located  in  Florida.  To  an  experienced  man  this 
is  a  year  round  position  with  an  excellent  future.  Address  Box 
777,  Clearwater,  Fla. 


WANTED — Young  man  for  ketchup  season,  experienced  in 
analyzing  tomato  ketchup  for  mold  count,  also  familiar  in  taking 
statistic  gravities.  Address  Box  B-2136  c/o  The  Canning  Trade. 


SITUATIONS  WANTED 


WANTED — Job  as  salesman  or  assistant  to  progres¬ 
sive  canner.  Exceptional  sales  background.  Under¬ 
stand  production.  Young,  aggressive,  well  educated, 
clean  record,  high  type  references.  If  you  are  a  busy 
growing  canner,  your  thorough  investigation  of  my 
proven  capability  urged.  Address  Box  B-2137  c/o  The 
Canning  Trade. 


POSITION  WANTED — As  Superintendent  or  Manager. 
Graduate  of  Massachusetts  Institute  of  Technology.  For  years 
Treasurer  and  Manager  of  a  plant  packing  jellies,  jams,  marma¬ 
lades,  pickles,  etc.  At  present  Supervisor  of  a  large  vegetable 
cannery.  Fine  references.  Address  Box  B-2135  c/o  The  Canning 
Trade. 
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POSITION  WANTED — By  accountant.  Several  years’  ex¬ 
perience  in  canning  industry.  Desire  connection  with  progres¬ 
sive  packer.  Address  Box  B-2133  c/o  The  Canning  Trade. 


WANTED — Position  as  field  man,  experienced  in  truck  crop 
production;  bom  and  raised  in  Harford  County,  Md.,  the 
Shoepeg  Corn  country,  and  know  whole  grain  corn  crop  pro¬ 
duction.  Young  man,  37,  married,  and  seek  permanent  position 
with  progressive  canners.  References  Address  Box  B-2124 
c/o  The  Canning  Trade. 


POSITION  WANTED — As  Superintendent  or  Foreman. 
Thoroughly  experienced  in  the  managing  of  help  and  know  the 
procedure  for  packing  a  full  line  of  vegetables.  A  machinist 
and  know  closing  machines  and  able  to  keep  other  equipment 
in  repair.  Best  of  references.  Address  Box  B-2134  c/o  The 
Canning  Trade. 


Not  Just 

Seeds  for  Canners— 

SEEDS  for  CANNERS’ 

PROFITS 

Write  for  complete  canning  seed  buyer's  guide 

D.  LANDRETH  SEED  COMPANY 

^^Americd’s  Oldest  Seed  House" 

BRISTOL,  PA. 


SMILE  AWHILE 

There  is  a  saving  grace  in  a  sense  of  humor 

Contributions  Welcome 


THE  DOCTOR  MADE  GOOD 

Caller :  So  the  doctor  brought  you  a  little  sister  the 
other  night,  eh? 

Tommy:  Yeh;  I  guess  it  was  the  doctor  done  it. 
Anyway,  I  heard  him  tellin’  pa  some  time  ago  that  if 
he  didn’t  pay  his  old  bill  he’d  make  trouble  for  him. 

THE  GREATER  NEED 

“Taking  anything  for  your  hay  fever?” 

“Yes,  I’m  taking  boxing  lessons  to  wallop  the  first 
man  who  gives  me  free  advice.” 

NOT  THE  FIRST  TIME 

Angry  Wife:  What  does  this  powder  on  your  coat 
mean? 

Unfortunate  Husband:  Trouble,  my  dear,  trouble. 

PAGE  ICE  CREAM  CO(H)N(E) 

Goldstein:  Wherever  in  the  world  you  go,  you’ll 
always  find  us  Jews  are  the  leading  people. 

O’Sullivan:  How  about  Alaska? 

Goldstein :  Veil,  Iceberg  ain’t  no  Presbyterian  name. 

THE  BETTER  CATCH 

An  Idaho  man  was  fishing  in  Lake  Crescent,  recently. 
He  caught  a  big  northern  pike — ^the  biggest  he  had  ever 
landed  in  his  busy  life.  He  was  elated  with  joy  and 
telegraphed  his  wife:  “I’ve  got  one:  weighs  seven 
pounds  and  it  is  a  beauty.” 

The  following  was  the  answer  he  got:  “So  have  I; 
weighs  ten  pounds.  Not  a  beauty — looks  like  you. 
Come  home.” 

DUMB  LOVE 

A  bashful  young  couple,  evidently  much  in  love, 
entered  a  crowded  car. 

“Do  you  suppose  we  can  squeeze  in  here?”  he  asked, 
looking  doubtfully  at  her  blushing  face. 

“Don’t  you  think,  dear,  we  had  better  wait  until  we 
get  home?”  was  the  low  embarrassed  reply. 

HIS  SYSTEM 

“Have  you  eaten  in  the  new  sandwich  shop?” 

“Yes,  indeed,  they  are  wonderfully  cheap.  I  got  a 
three-deck  sandwich,  two  cups  of  coffee  and  an  over¬ 
coat  for  forty  cents.” 

WHAT  HE  LACKED 

“Don’t  you  know,”  said  the  commissioner,  “that  you 
can’t  sell  life  insurance  without  a  State  license?” 

“Boss,”  said  the  darky,  “you  suah  said  a  moufful. 
I  knowed  I  couldn’t  sell  it,  but  Ah  didn’t  know  the 
reason.” 
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WHERE  TO  BUY 

-  the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them 

Consult  the  advertisements  for  details. 


ADHESIVES. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

ADJUSTERS  for  Detachable  Chains. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 
BASKETS,  Picldnq. 

Planters  Mfg.  Co.,  Portsmouth,  Va. 

Riverside  Mfg.  Co.,  Murfreesboro,  N.  C. 

The  Swings  Co.,  Ridgely,  Md. 

Baskets,  Wire,  Scalding,  Pickling,  etc.  See 
Cannery  SuppUes. 

BEAN  SNIPPER,  Green  String. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BEET  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
ffansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

BELTS,  Carrier,  Rubber,  Wire,  Etc. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BLANCHERS,  Vegetable  and  Fruit. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

BOILERS  AND  ENGINES,  Steam. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOOKS,  on  Canning,  Formula,  Etc. 

A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade,  Baltimore. 
Bottle  Caps.  See  Caps. 

Bottle  Cases,  Wood.  See  Boxes,  Crates. 

Bottle  Corking  Machines.  See  Bottlers  Mchy. 

BOX  (Corrugated)  SEALING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Boxes,  Corrugated  Paper. 

BOXES,  Lug,  Field,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

BOXING  MACHINES. 

Burt  Machine  Co.,  Baltimore,  Md. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Co.,  Westminster,  Md. 

BROKERS.  ' 

Phillips  Sales  Co.,  Cambridge,  Md. 

Buckets  and  Pails,  Fibre.  See  Corr.  Paper 
Products. 

Buckets  and  Pails,  Metal.  See  Enameled  Buckets. 
Buckets,  Wood.  See  Cannery  Supplies. 

BURNERS,  Oil.  Gas,  Gasoline.  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Can  Conveyors.  See  Conveyors  and  Carriers. 
Can  Fillers.  See  Filling  Machines. 

CAN  MAKERS'  MACHINERY. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

Can  Markers.  See  Stampers  and  Markers. 

CANS,  Tin.  All  Kinds. 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Heekin  Can  Co.,  Cincinnati,  Ohio. 

National  Can  Co.,  Inc.,  New  York-Baltimore. 

Phelps  Can  Co.,  Baltimore,  Md. 

Phillips  Can  Co.,  Cambridge,  Md. 

CAN  SEALING  COMPOUND. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

CAN  WASHING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


CANNERY  SUPPLIES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  IndianapoUs,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Can  Stampers.  See  Stampers  and  Markers. 

CAPPING  MACHINES,  Soldering. 

Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Capping  Steels,  Soldering.  See  Caimery  Sup. 

CARRIERS  AND  CONVEYORS,  SpiraL 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  HI. 

Catsup  Machinery.  For  the  preparatory  work: 
see  Pulp  Mchy.;  for  bottling:  see  Bot.  Mchy. 

CHAIN  ADJUSTERS. 

F.  Hamachek  Machine  Co.,  Kewaunee,  Wis. 

Chain  Belt  Conveyors.  See  Conveyors. 

Chain  for  Elevating,  Conveying.  Sm  Conveyors. 
Checks,  Employers'  Time.  Sm  Stencils. 

Chutes,  Gravity,  Spiral.  See  Carriers. 

CLEANING  AND  GRADING  MACHY.,  Fruits. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cleaning  and  Washing  Machines,  Bottle.  See 
Bottlers'  Machinery. 

Cleaning  Machines,  Can.  See  Can  Washers. 
CLOCKS,  Process  Time. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CLOSING  MACHINES,  Open  Top  Cans. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

Coils,  Copper.  See  Copper  Coils. 

CONVEYORS  AND  CARRIERS,  Canners. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

La  Porte  Mat  &  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

COOKERS,  Continuous.  Agitating. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cookers,  Retorts.  See  Kettles,  Process. 

COOLERS,  Continuous. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

COPPER  COILS,  for  tanks. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Copper  Jacketed  Kettles.  See  Kettles,  Copper. 
CORN  COOKER-FILLERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-^apman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg.  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  ^Itimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CORN  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Spiague-Sells  Corp.,  Hoopeston,  Ill. 


CORN  HUSKERS  AND  SILKERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CORN  SHAKERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y.  ’ 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CRANES  AND  CARRYING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CRATES,  Iron  Process. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CUTTERS,  Vegetable,  Mincemeat,  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

DECORATED  TIN  (or  Cans,  Caps,  Etc.). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

National  Can  Co.,  New  York-Baltimore. 

ENAMELED  BUCKETS,  PAILS,  Etc. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Engines,  Steam.  See  Boilers  and  Engines. 

ENSILAGE  DISTRIBUTORS. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

EVAPORATING  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

EXHAUST  BOXES. 

Ayars  Machine  Co.,  S^dem,  N.  J. 

Berlin-Chapman  Co.,  BerUn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

FACTORY  TRUCKS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falla,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

FIBRE  CONTAINERS  for  Food  (not  hermetically 
sealed). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Filling  Machines,  Bottles.  See  Bottlers'  Mchy 

FILLING  MACHINES,  Can. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

FINISHING  MACHINES,  Catsup,  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

GENERAL  AGENTS  for  Machinery  Mirs. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

GLASS  LINED  TANKS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-^Us  Corp.,  Hoopeston,  IlL 
Gravity  Carriers.  See  Carriers  and  Conveyors 
Hoisting  and  Carrying  Machines.  See  Cranes. 
HuUers  and  Viners.  See  Pea  HuUers. 

Huskers  and  Silkers.  See  Com  Huskers. 
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HYDRAULIC  CONVEYING  EQUIPMENT. 

Scott  Viner  Co.,  Columbus,  Ohio. 

INSURANCE,  Cannen. 

Canners'  Exchange,  Lansing  B.  Warner,  Chicago. 
Jacketed  Kettles.  See  Kettles,  Copper. 

JACKETED  PANS,  Steam. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

KETTLES,  Copper,  Plain  or  Jacketed. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Kettles,  Enameled.  See  Glass-Lined  Tanks. 
KETTLES,  Process. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

KNIVES,  Miscellaneous. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

KRAUT  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

KRAUT  MACHINERY. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

LABELING  MACHINES. 

Burt  Machine  Co.,  Baltimore,  Md. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Westminster  Mach.  Co.,  Westminster,  Md. 

LABEL  MANUFACTURERS. 

Gamse  Litho.  Co.,  Baltimore,  Md. 

Piedmont  Label  Co.,  Bedford,  Va. 

Simpson  &  Doeller  Co.,  Baltimore,  Md. 

U.  S.  Printing  &  Lithograph  Co.,  Cincinnati,  Ohio. 

LABORATORIES,  for  Analyses  of  Goods,  Etc. 

National  Canners  Assn.,  Washington,  D.  C. 

MILK  CONDENSING  AND  CANNING  MCHY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

OYSTER  CANNERS'  MACHINERY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PASTE,  CANNERS'. 

Burt  Machine  Co.,  Baltimore,  Md. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 
F.  H.  La.ngsenkamp  &  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEA  HULLERS  AND  VINERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  Ill. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

PEA  CANNERS'  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 


PEA  VINE  FEEDERS. 

Chisholm-Ryder  Co.,  Niagara  Falls  ,N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

PEELING  KNIVES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEELING  MACHINES. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEELING  TABLES,  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PINEAPPLE  MACHINERY. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  111. 

PRESERVERS'  MACHINERY. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PULP  MACHINERY. 

Ayers  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PUMPS,  Air,  Water,  Brine,  Syrup. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Salt. 

SEALING  MACHINES,  Box. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SCALDERS,  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berhn,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Scalding  and  Picking  Baskets.  See  Baskets. 
Sealing  Machines,  Bottles.  See  Bottlers'  Mchy. 

SEEDS,  Canners',  All  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  111. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

SHEET  METAL  WORKING  MACHINERY. 
Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

SIEVES  AND  SCREENS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

STIRRERS  FOR  KETTLES, 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

SILKING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

SPEED  REGULATING  DEVICES  (for  Machines. 
Belt  Drives,  Etc.). 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

E.  J.  Judge,  Alameda,  Cal. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

STENCILS,  Marking  Pots  and  Brushes,  Brass 
Checks,  Rubber  and  Steel  Type,  Burning 
Brands,  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Steam  Jacketed  Kettles.  See  Kettles. 

Steam  Retorts.  See  Kettles,  Process. 


STRING  BEAN  MACHINERT. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

SYRUPING  MACHINES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

E.  J.  Judge,  Alameda,  CaUf. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Tables,  Picking.  See  Canners'  Machinery. 
TANKS,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-SeUs  Corp.,  Hoopeston,  Ill. 

TANKS,  Glass  Uned,  SteeL 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TANKS,  Wooden. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Testers,  Can.  See  Can  Makers'  Machinery. 

TOMATO  CANNING  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TOMATO  JUICE  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TOMATO  PEELING  MACHINE. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conii. 
D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  Ill. 

Francis  C.  Stokes  &  Co.,  Inc.,  Moorestown,  N.  J. 

TOMATO  WASHERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

VEGETABLE  CUTTERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

VINERS  AND  HULLERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis 
Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

Washers,  Bottles.  See  Bottlers'  Machinery. 
WASHERS,  Can  and  Jar. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

WASHERS,  Fruit,  Vegetable. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Windmills  and  Water  Supply  System.  See 
Tanks,  Wood. 


No.  2  Incline  Scalder 

A  strong,  sturdy,  all-metal  scalder  of  the 
conventional  type.  Has  sprays  both  abov; 
and  below  conveyor  adjustable  to  suit  any 
condition  of  tomatoes.  Simple  to  operate 
and  easy  to  clean. 


Peerless  Rotary 
Washer 


Sprague-Lowe  Improved 
Flash  Coil 

Fastest,  most  efficient  coil  ever  offered  the 
industry.  Steam  flashes  to  every  part  of 
coil  instantly.  "Staggering”  of  coils  cre¬ 
ates  perfect  circulation  and  uniform  boil¬ 
ing  of  entire  tankful. 


Hand  Pack  Filler 


Will  not  injure  any  tomatoes  fit  for  can¬ 
ning.  Tomatoes  are  never  in  contact  with 
dirty  water.  Absolutely  sanitary,  ex¬ 
tremely  simple,  strong  and  durable,  easy 
to  clean.  Made  in  two  siTec, 


Peerless  Juice  and  Pulp  Filler 

Fills  accurately  at  high  speed  with  no 
spilling,  leaking  or  dripping.  Sturdy 
construction,  easy  to  install  and  operate. 


Sprague-Sells  Super  Pulper 


High  Pressure 
Washer — Sorter — Scalder 

Latest  development  for  tomatoes.  Washes 
and  scalds  perfectly.  Removes  every  par¬ 
ticle  of  dirt  and  bacteria  without  bruis¬ 
ing  and  without  waste.  No  transfers. 


Revolutionary  new  principle  pulps  by  both 
pressing  and  centrifugal  force.  Amazing 
results,  great  capacity,  maximum  effi¬ 
ciency,  better  quality,  increased  yield. 


TOP  RESULTS  .  .  . 

For*  AN  Food  Products  >  «  • 

Everywhere  ! 

•  For  the  canning  of  high  quality 
tomatoes,  pulp,  catsup,  chili  sauce  or 
any  other  food  product,  Sprague-Sells 
modern  machinery  will  assure  you 
of  top  results. 

Send  for  General  Catalog  No.  200 
showing  our  full  line  of  dependable, 
modern  canning  equipment  for  all 
products.  No  obligation  and  no 
charge.  Mail  coupon  below. 


Complete  Line  for  the 
Tomato  Conner 

Inspection  Tables 
Bath  Washers 
Roller  Scalders 
Peeling  Tables 
Tomato  Crushers 
Tomato  Steamers 
Juice  Extractors 
Finishers 

Automatic  Fillers 
Pulp  Fillers 
Pulp  Tanks 
Exhausters 
Copper  Kettles 
Open  Kettles 
Cookers  and  Coolers 
Etc.,  etc. 


Steps  up  the  quality  of  your  pack  one  grade 
by  avoiding  breaking  down  the  toma¬ 
toes.  Large  capacity — small  floor  space. 


SPRAGUE-SELLS 

Division  of  Food  Machinery  Corp^n 

HOOPESTON,  ILLINOIS 

Telephone  Hoopeston  123 

MODERN  CANNING  EQUIPMENT 
FOR  ALL  FOOD  PRODUCTS 


SEND 

FOR 

THIX 

BOOK 


SPRAGUE-SELLS 
Hoopeston,  Illinois 

Please  send  us  your  General  Catalog  No. 
200.  We  are  interested  in  the  following 
equipment: 


Firm. 


Address. 


Have  YOU 


ARE  IN ! 


RUSH  DAYS  •  Racing  plants  with 
ripening  fields  •  Packs  out  on  time  • 
all  prove  the  dependability  of  CANS 
and  SERVICE  by  "NATIONAL".  #  CANS 
at  the  season's  peak  •  a  full  production 
line  •  the  day's  PACK  today!  %  Swift, 
capable  mechanical  support  •  tech¬ 
nical  advice  •  unfailing  DELIVERIES! 

^  Trouble-saving  Packers 

^  DATEUP  with  "NATIONAL" 


NATIONAL  CAN  COMPANY  •  Inc. 


